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ABSTRACT

TITLE : INFLUENCE OF INTEGRATED MARKETING COMMUNICATIONS
(IMC) ON CONSUMERS’ DECISION-MAKING IN BUYING KOREAN
ELECTRONIC BRAND IN AMPHER MAUN7G AND AMPHER
WARINCHAMRAP, UBONRATHCHATHANI PROVINCE

BY : UMAPORN KHAJORNWIT
DEGREE : MASTER OF BUSINESS ADMINISTRATION
CHAIR : SUMALEE NGEOYWUIT, Ph.D.

KEYWORDS : INTEGRATED /MARKETING COMMUNICATIONS (IMC) /
CONSUMER KOREAN ELECTRONIC / BRAND

The purpose of this study was to focus on the Integrated Marketing Communications
(IMC) influencing on consumer behaviors’ decision-making to buy Korean electronic brand. The
participants consisted of 400 consumers who lived in Ampher Muang and Ampher Warinchamrap,
Ubonrathchathani province. The data were collected by questionnaires and analyzed in term of
frequency, percentage, means, standard deviation, independent t-test, ANOVA and Sperman
correlation.

The results show that the most participants were female between the ages of 21 and 30
with a bachelor's degree and working as government / state enterprise employees. Their monthly
income ranged between 5000-10000 Baht. Overall, the participants’ decision-making to buy
Korean electronics brand that resulted from an IMC in high levels and the correlation was positive
direction. Their decision- making in buying products does not concerned with their socio-
economic aspects (or, Participants’ socio-economic background does not have much impact upon
their decision-making in buying products) Based on the IMC,Instead, TV advertisments, price
reduction, sales promotion, the quality of customer service, displays, and the accessibility to the
information on the Internet had served more as a decision-making (or determining) factors
respectively. In terms of the media exposure, participants reported that most of them received

information through which they get a quick look at features of the products. However, the medium



that influenced the decision-making to buy Korean electronics brand was by word of mouth/ via a
personal communication.

The results suggest that consumers are currently seeking multiple channels of
information before making a decision, especially from other consumers or reliable persons, to

ensure the quality product before buying the products.
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