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ABSTRACT 

TITLE COMPETITIVENESS OF TOURISM IN UBON RATCHATHANI PROVINCE: 
FOREIGN TOURISTS' PERSPECTIVES 

AUTHOR SUCHAWADEE THONGSAWAT 

DEGREE MASTER OF BUSINESS ADMINISTRATION 
ADVISOR NARA HUTIASIN, PH.D. 
KEYWORDS COMPETITIVENESS, TOURISM, FOREIGN TOURISTS 

This purpose of this research is to study the competitiveness of tourism in Ubon 
Ratchathani Province, based on foreign tourists' perspectives. The qualitative research 
applied Ritchie & Crouch's Destination Competitiveness & Sustainability Model (2003) 
which includes 5 main factors namely: 1) Core Resources & Attractors, 2) Supporting 
Factors & Resources, 3) Destination Policy, Planning & Development, 4) Destination 
Management, and 5) Qualifying & Amplifying Determinants. Data were collected, 
through in depth interviews using the semi-structure interview form as the research 
instrument, with 12 foreign tourists visiting Ubon Ratchathani during December 2018 
February 2019. Content analysis was employed. 

The findings are that from the foreign tourists' viewpoints, Ubon Ratchathani 
Province is not conducive to tourism competitiveness because there is no main 

competitive factor, out of 5, to be able to attract foreign tourists. Only a sub factor, 
called Market Ties, noticeably draws foreign tourists to visit their friends, relatives or 
family members living in Ubon Ratchathani. In addition, it is found that there are 
other sub - factors that might attract foreign tourists such as Value, Safety & Security, 
and Hospitality. However, the Value factor seems to be Thailand's famous value of 

money, regarded as a national factor that has already attracted foreign tourists. 
Therefore, traveling in any provinces in Thailand is perceived worthwhile for money. 
Furthermore, Safety and Security, and Hospitality are additional factors that foreign 
tourists encounter after arriving Ubon Ratchathani. While being there they are warmly 

welcomed by local people and they also feel safe and secured probably because/. 
they have either friends or relatives or family members living in Ubon Ratchathani 
to give them some advices during their visitation. 
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L tit! L L 1\1 'VIa 1 tILL\-1-3 LL L til 1J111J 

LLC'!::: LL L 1 1
, \I 

2 •  
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•• d ...... d II .: 
2.1.1 IJ. -II'VI iHIL 1'V1'NI6':i':i3J'tJ1 \Ol ::'VI':i\'UI1n':i'VIfI':i1 -II"O'U 

2.1.1.1 1'UL 'lJ\9leil v 

45 film1J{J)'l Lb , , 
v'UG'I'll"1l'iiTU t ii , ... 

- L'Vl'lldl 

1 (1'l'lrul 2539: 478) 
2.1.1.2 , 'U u 

eilbi1eJ (1'l'lrul, 
2539: 226) . , 

13 2524 50,000 1

2.1.1.3 v , 

bLllJl\lG'llV1G'11Jl'U')'llil'Un'U bLllJll 'V111 L lil'U LLllJ1l

eieJ'U LLfl1J 
'U 'U 'U 'U " 

bLllJll
" 

L 1 L LLG'I::;, 
L1 ru1fl G\ bfi m-iJl \9l G'llf1V1llUl'U v 

1 (1'l'Srul 2539: 226) ... 
2.1.1.4 L v 

2112 1 11 tilG'1 L1J(;l'l 

2539: 226) 
2.1.1.5 eJ'VItI1'UbL - 'Ult1vtl U'Uv'VItl1'UbL, 'II • 

53 'VI fill 'VIti b iiJl(;l fl , 
d .3..cd ,3G./c:(

'VI filG'l 11 'VIfilfl1JlJ"1l'l ""11J bVIG'1t11J1J'l fl(;l" 

'ULL'U1LVi€lflL'IJ 'IJ 

LU'U1'U el'VI fl bL", Lii tJ 1'VI tJ ':ill fleil Li1 el , 'II 

4 ii1G'1b1JI1l'l 2561) 

2.1.1.6 b b

m'Vlb b tI'leJ'Ui.11ml1J LU'Uv'VItll'ULL 7 4 'Vlfil , 
1Vlru bU'UL L'VlfilG'l11 Lu'U Lb'U1 w 'II 

L'lJ(;l1f1t1I1lG'leJflfl111JtI11t1'lt:1Jlru 63 ii1m1J11l'l 

2561)v 

2.1.1.7 "l'Ufl" LLtlG'l11 

L 1J LU'U fl LLrlJl".r ,,, 'U 

nfl L 3 -7 L1J(;l'S 

U'Uii'UL1JI1l'S mntl Lu'U1 "1 LL t1G'1fl(;l1:ill'U1'UU'U
'II 

http:fl1'S-.ij
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bL1flll 1VlfJ 1 1tJ.:JL\11 

2561), 
2.1.1.8 eJ1 bflmUf).:J 

'\J 'U • 

mivi1.:J "il1fl(i(1 LU W 12 m£l \?t':i LUf).:J (Vl1.:JVI£l1.:J m£l"ll 24)
'U 

LL'W"lIf).:J1111U1'UL 1 1 fl 

VI £I f)'U 1 tl m 1 "lI f).:Jti':i 111 1'U fll'l LLft.:J "il L l1'UVI ':i 1 fJ "lI11 LL £I f)1 fl1 fI1 'U 1 fJ 
" "I ... 

2561) 
Qo a "* II"CiI f.d CiI 4 IV2.1.1.9 'VI.:J'VI'U.:J"lImfl1f1f)ft1'U L

" 
74 'W.fI1. 2514 9... 
tl':iI'lLflft1' "L, 

1;' "" 1•• oj I'I .J,.J d,s oJfl1':i tl tl1 TH'I1 LL£l1fJ.:JLu'Uftt11'UVlVlf).:JLVlfJ1V1G11f1ty 

fl LL vi.:J VI.Q.:J"lIf).:J ').:JVl1I'lfl1 fJ1 L 1 Wb 1tilii f) 1 'VI i''U 

2561) 
2.1.1.10 J1\?tflrt.:J':i J1\?tflLLft.:J,)'UVI'l 

'\J • 

v.f)'U£I':i111ti1U 
• 'U " 

_ ,.. v Q,J j 4.1 JI II I 4 t 14 ", 

L'W.:J t11 fJ LLft.:J v'UVI':i ft f).:J rt fJ.:J 'W'U1'l1'U£l1.:J LL£I ft1 fJ'U1 fl':i 1" ... .. Ldf).:Jft1.:J 2561)
" 

2.1.1.11 , , 
f)\?tiltmlV1!:J11-1iL U'UvI'l1"l1'U1W L \?tv ., . 

_ v J II J 3. 4 

15:00 'U. VI':if) 15:00 'U. 

L b1rt1 16:00 14. b 1tl 
" 

'U'U L"lI1 f).:J1']Ll1'UL"''UVl1.:J Vl1 fl m']1i1'U1 ruVl1.:Jft ':i t1 fJ':it1i''U V 1 flf).:l fi ':i 
'U 

2561) 

2.1.1.12 'Yif).:Jbil fl b 1VlfJ -

u'U "ilI'lN1'ULLI'l'Uv 'UfI1 1 VI fJ. . ... 
tl':i::11111'Urt11 'U"lI 11"lI.:J 'l1f).:l Lilflvi1.:l"il1 fl,)• 

90 1.:JPlibU1\ 2553) 

2.1.1.13 
_ 0 __ If 

"il1fl11':i'U"!.f1 62 fl rtfl'MW::"lIf).:J'W'U'Vl Lu'U'W'U'Vl':i1fJ 

fll1.:J bL£I::;!:J11 b"1l11 flrt1.:lJ1 iftf)iVl i1'Ufl1LL iiLL 'Wfl£l1.:JJ1 

1 (b 2561) 

2.1.1.4 LU f).:J b U 14 '"fl'ttW fI ft1 fJ ft'U1 £I'H L U'U ft t11'U mi f)'U LLrt 

f)f) flr11"'.:lfl1fJ 
U , It, '\J 

2561)• 

http:2.1.1.13
http:2.1.1.12
http:2.1.1.11
http:2.1.1.10
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2.1.2 U\1i'i.:a'Wiv.:aL'Pifl1\111.:a-lfUU6"a"a3J 'I.hZL'WW 
2.1.2.1 1'11"VI"'m:Ufl-!lfl'U"'l1"1151i.l b VI') b , " 

b UUl!;1lJ -!I fl til1U'Vl b:Ufl -!I b Vlil fl'IJfl-!l'W'W5 ilflI,;amULLvi -!I"I11 
"il , " 

4 &::11 CJI 
t1UUI'1'lfll'l-!lfl (b'VlfJ1fla1U, 2561)., 

2.1.2.2 LUU1(;lbn1LLn 3 , " 
t1UUVlft1-!1 1'11'Uft1u L:Ufl-!l el1 1 ua:U' fJVi'l::'U1'Vl alJ Lflt11, 
L 3 :UVlflVi'l::Vi'Vl5'U1'Vl b UUfl1 i1'i'1Gl-!llSlm'llJ :u'"fl1ffll::'lJfl-!l;;mJ::

" " 
bb'U'U-r(llU1 bbft:::;;fttJ:: b 1fJ fl fJ mfJ1" , 
m fJ1 lmu!] fl b fJ b l(ll'lu!] fl 

:U"'fl1ffll:::btJu;;fttJ::t:JalJ'l::VI')1-!11'VlfJ ViaJ1 2561) 

2.1.2.3 1(;lVlm-!l , 
b:Ufl-!lfl'Uft'l1"lf51i.lflULL'lfl t!uiififl V1111'l1t:J-!I 'U1i1t;)VI"'-!l1VlaJbb, " 
Vi'lVllJ L'VlVi 1Ub:Ufl-!l el1bIlm:Ufl-!l "il. fl'Uft'l1"lffl1i.l 2561), 

2.1.2.4 f1 ft1-!1..ij-!lVl1(;lfl'Uft'l1"1151 i.l , " , 
t1UUfltJ'l1"lf Vi.I'1. 2398 4 , " 
L 'ltVi'Vl5'ltJ flU1U fl L:Ufl-!lfi fl "Vi'l:l bLn1'U1f'l1rllJ " b UUVi 'l::Vi'VlBtJ nlJ1mtJ'l1-!1lJ1'l 

oM '4 'U \I 'U It 't 6.J 

i-ufJaiJ'm ("il1lJ'l 2553), 
2.1.2.5 1(;lVlUfl-!lU1 

el1LIlm:Ufl-!l ..ij-!lVl1(;lfl'Uft'l1"1151i.l 3 illft LlJ(ll'l, 
Vi.I'1. 2498 fifl , 

«=II 4' Il'1o I Q, d 
lJ 1"il1 flL fJ'VlVi'Vl5 fI fJ 1 u 'l:: L 'Vll'1flU fJ b uUii'I mU'Vl 'U'l 'l "ilVi'l t:'U'llJii'l1'l'l flB11'l 'l flUfl -!lflVi'l:: 511'l 

't 4)'" 

LtJUf11bbVi-!lbbn1 2561) 

2.1.2.6 2222 
'U " 

tJ'l::lJ1fl1 3 illftblJl'l'l Vi.I'1. 2521 -.JftlJW 
'" 7<.J 

fl1 fJ'lJfl-!lvi1UlaJL'1.J1 b fJ , " " 
1nUlft-!l bbn1 b Uflfl"il1fl.o'U1 L -!I b i1uV1l'1ilfJmVi " ,

(V11iflflul'VlfJ, 2561) 

2.1.2.7 1'11'Uft1Ub:Ufl-!l el1bIlm:Ufl-!l 
" 

Vlfll" .. \I \I 

b bb tJ ft -!I 1 btJu .. .. \I 

Vi'l:lVi'VlB'ltJtJ'l1-!1lJ1'li-UfJ 2561), " 
2.1.2.8 1i1f1-!11uti Vi.I'1.2396 tl1bIlm:Ufl-!l 

, 7<.J " 

..ij-!I Vl1 51 i.l b fJ , ii'lf1-!11ua:U'fJ-r"lf fl1 4, , bL'l fl'IJfl -!I..ij-!I Vl1

1'Uii'I uuamu(llfJ m'llJLL'U'Ut:Jii'llJt:Jii'l1U VI"'-!lfl1bUULb 'U'Ul 'U'lt:f11 

Vl1-!1V1-!1a 'U'U(ll:l1U(ll fl LtJu bL'U'Ub'lJlJ'l.. "" 
2561), 

http:lJfl-!l~1J11'IJ-!lbLft:::~-!lm11~fl~1-!1-u~b-.Ju
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2.1.2.9 . 
eJ1 5 L 1

L 'UfJ nlil1 l'ii1 lvlLLn , 
'W'Wtl.nru;)'H rt1.:Ju'lJ f1l ii LLrt • Oil 

nrt1.:j,11 5 

L (Vh1eJfJ'U1'Vltl, 2561)
'" , 

2.1.2.10 'W'Wtl.n LL v1 t:l'U'U L fl'lJ (1 'U'U 
• 'IJ 

eJ1 Lfl ;,ml'i L. , 
LnfJ 'n.I'I, 2461 L

LtJ'U'W'Wtl.n 111 til lvlLLn , 
'IJ .... 

LilfJ.:J 1off"IJf.).:j L lvl'11LtJ'U'W'Wtl.n LL'lJ'lJ bL v1.:J'Ht1'1 , 'IJ 

L1rt1 09.00 - 16,00 'U. (;:hifJfJ'Ul'VlCJ, 2561), 
2.1.2, L 'Vl 1 lvl'lJmun 

" 14 • 

L LLCl:; LLrt:; b 1'UL1rt11'ifJ1I1fl1CJ1 L

LLrt:;U1L LnfJ 

8 ii'U1f111 2497 100 LLv1'1 

("lI1 LtJ'U 

'Vl 'U'U1'H'U'U 
"" .. \.I • '\I 

186 (V11ifJfJ'Ul'VlCJ, 2561) 

JJ LflfJ tl 'iii. iJ btJ 'U1

nfJ'U'!ifJ'ILiln 5 
'IJ • 

eJ °1 fifJ flClU'nfl L tJ'UNilfJ " , "I 

1ru 2561) 

2.1.2.13 ru , 
eJ1 lvl'Lbri "IJ'lJ1'U Lb v1, , 

2553) 

2.1.2.14 tl L'n WLL v1 bVi L b 'n,'Vltl1'l1 1 "lleJ 

, 1 15 8 1 8 "IJfJ'I'VlnU, 
ViCJ'U b 2 fifJ 

Lfl'Vl '"n LLCl 'ULb v1 tJ'Ul (;l1 LLa1 V LVi CJ'U 1il1 n 

1 'nWbLv1 LViEJ'U L. , 
'iii 1 n L bb 'Vl1'l1'VlCJ 1 L ;'1 nvY'I"lI111

b'Vlf'l1l1 fl'ULtJ'U'ii1'U1'U1I11l'VlnU 2553), 
n L bb m, , 

vl b m b d..I 'U 'II \f 

http:2.1.2.14
http:2.1.2.13
http:2.1.2.10
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..  

mmbU'IJ'VI-SVW1 L;J€J 1m'IJ 1 flv1€J'l L L-n11J1• u 

v1€J'lL 1 1'lJfl11LL, 
€IU"11"!1B1.u'l1 fl1JlJ1J€I'l"tl€l'lU flv1€1'l L L iLL

2.2 U'lJ1AflLReJ1nUfl1111fl1111'aClL'lJn1'aU"Ii.:J,J'IJ'fJ8.:J\1'i::L'VIR 
2.2.1 f11111'111111eJ'fJ8.:Jfl1111fl1111'aClL'lJn1'aU"Ii.:J,J'IJ 

1 1'IJ fl11LL L'VI 1'1 '1 
L 2 "m'!J'IJ (International Institute u 

for Management Development) mflL'lJilfl (World Economic Forum) 
1

, 'U 1: '\1 • 

1 L '1 
'lij15 LLI'l fl!Jl1 'l n'IJ1 '1 1'U 

b 2559) , 
1m 'U fl11Lb'Li'l'll'IJ

(2559) , 
L'VI 1'1" 11.1 11()"'U€J'l1'1111J €I'l tJ• 

b LL 'VI'ULU'U , u u 

'1 
(2558) .. 

1 'Li'l'll'U 'VI I'll'U 

'VI1'l .. bt€I!Jl€l 1'U fl11 LL'Li'l'll'U"tI€J'lIl1I'1B1 n'il, 
u 

International Institute for Management Development (2017 BlJfl1 

2554) 1m 1'Ufl11LL'Li'l'll'Ul1 , 
L 1 ()1'Ufl11 Lb'Li'l'll'U"tIm m f'lfl151, n'l 

World Economic Forum (2017 51Jfl1 , 2554) 
fl111JV!1J1tJ"tI€J'lfl111J"11J11() 1 'IJLtJU1tJ '1 

n1V!'U 'IJ fl11e.Jii I'l"tl €I L'VI1'1V!t1'I '1 
Hamalainen (2003) 1m 'Ufl11LL'Li'l'll'U';h 

3 1111'U (Input) 
€I 'I fl1:::U 1'U fl11 'l1'U"tI€I'l €l'l f'l (Process) LLCI LL'Li'l'll'U 

(Output) 

Porter (1990) 1m tI"tI€J'lfl111J G'l1lJ11()1 'Ufl11 LL 'Li'l'll'U'h 

1'1111JG'l11J11" 1 'Ufl111 L
.. , 1: 'U 'U 

fl11 b 1'U f'11 ::;'U1 'lJfl11e.Jiil'l 



• • 

13 

'UflTHL'li\l-U'U 'VI1J1t15\1 'Ufl1'j1
" 

L';'U n1h ..H'l1 L tI1J'V11\111'jfi 'U 

L'V1f'! LLfl:;'j:l::'VI':h\l'll'j:; L'V11'1 

2.2.2 U.'U1ftfl'tJil03 International Institute for Management Development (tMD) 
International Institute for Management Development (2017) dJ'U 

'UflTHL 'li\l-U'U"llB\I'll'j:l::L 'V1f'! tlli):;Le.JtI LL tI\l1'U IMD 

World Competitiveness Yearbook 1'UVJfl"l tJ 63 

261 4 , 
2.2.2.1 (Economic Performance) .. 

1) (Domestic Economy) 

2) '1'11'1 (international Trade) 

3) fl1'jfl\l'V1'U'j:;'VI';h\l'll'j:l::L'V1f'! (international Investment) , 
4) (Employment) 

5) (Prices) 

2.2.2.2  (Government Efficiency) 

1) .. (Public Finance) 

2) (Tax Policy) 

3) .. (institutional Framework) 

4) (Business Legislation) 

5) (Societal Framework) 

2.2.2.3  (Business Efficiency) 

1) (Productivity & Efficiency) 

2) (Labor Market) 

3) (Finance) 

4) (Management Practices) 

5) (Attitudes & Values) 

2.2.2.4  (Infrastructure).. 
1) (Basic Infrastructure) " ... 
2) (Technologicallnfrastructure) 

3) (Scientific Infrastructure) .. 
4) (Health & Environment), 
5) (Education) 

IMO 'VI1J1t:Ji:i\l 
• -

bb'li\l'll'U1 L 4 fleJl.l1
v  .. 

".- ... , ... 

http:fleJl.l1
http:Lfi~e.Hl
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2.2.3 I.I.tI'lftfl'tlB<I World Economic Forum (WEF) 
(World Economic Forum, 

2017) U'U m"lJ 'U 'U bb"tl>1'1l'U 

L'VIf'1L L'VIf'1 'U 

1 rf1lJ1 'U'Ulvu1 b'VIf'1 LLfi n11V1u1 

L U v'U 1'I.lt'UeJ'U1f1j;) (ft1tJf1 >11'U 

2558) Global Competitiveness b'U'YJf1 "l tJ 
138 114 1li1 

12 Lrf1V1Gi'f1 (Pillars) 12 Lrf1V1Gi'f1d 3 

2560) 
" 

2.2.3.1 (Basic Requirement) , .. 
1) rfmu'U (Institution) 
2) (Infrastructures).. 
3) (Macroeconomic Stability) 

4) (Health & Primary Education) , .. 
2.2.3.2 (Efficiency Enhancers) , 

1) (Higher Education &Training) 
2) (Goods Market Efficiency) 

3) (Labor Market Efficiency) 

4) (Financial Market Development) 
5) (Technological Readiness) 

2.2.3.3 (Innovation &, 
Sophistication Factors) 

1) (Business Sophistication) 
2) (Innovation) 

Lb WEF 1

3 milJ 

tJ f1 f1 cilJ f1 , dot" 't 

LL(;) eJ 1 ft1tJ f1lJ LL .. 
(2558) 2 IMD WEF 

f1';vtl-til tJ L" , 
lJ1:U1f1V1f11tJrf1LVlj;) L"tl'U IMD 

, '\I '\I 'U 

WEF f11 'VIf'1 iJfI11lJ bLj;)f1 f1 
" 
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• 
11{J trz..qo2 

2.2.4 Michael E. Porter 
Michael E. Porte Porter (1990) .. the Competitive 

Advantage of Nations 
Diamond ModeL 2.1 

bL\11 RVI"1 VI-r'U fl1il 1 \leJ 11iilJ , " , 
(Productivity) vhhi Diamond ModeL 

b m b b, . 
L t 11 t1f11'Vi fl1i bL L 11 1111 11tJi L P111 tJfl1'Vi, 

'''' v. I ... "" , IItJ .01 "1 1" ( "':tI.!11 fl11e.J VI 'Vii"!ltl r"1 flIJ'l" " , 
2554) t t t\l111i, , 

4 
" 

r-flna--S-tra-tfI)'-,"'" ..
·:· 

",".'.""'" ...... 
,-s-......----. ", 

Bttatftl 
....tJIfs ...••.•......._-_.. .. ............ .. 

.... " Slnlcarr'" · \. ....:.. .••• RtvaIn' ., "'-.....· . · \:" ". 

... 
111\1\1 2.1 Diamond Model 

;1111: Porter (1990) 

2.2.4.1 (Factor Conditions) fitJ 

tu11TH 'VI-r'VitJ1 

fl1ie.JatJI fl1 it "1 Vi' LL 

'Vl-rm.l1m 'Vl1"1,!lJ "1 fl11lJb
"1 ... 
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2.2.4.2 (Demand Conditions) f\i€J 

ijf1111J 1'Uvi LVi tJ 1 nci1JLill,.,1J1 tJ " , . 
b 1

2.2.4.3 . , (Related & 
• 4 .::. ,cJ.. II ." Supporting Industnes) f1€J L'n€J 

1 Ln €I , \J., q ., 

L (Local Suppliers) 1

Li11,.,1J1£11'U 1;), 
2.2.4.4 (Firm Strategy, structure 

& RivaLry) f\i€J q ., 'V I ., 'I' 'U 

1 iiiq 
'" 'U .. I 'II 

liI:::ij" LL tl'U €Jtl n1tl aJ11'nLL VlPlIiI :::'1111tl b tJ'U . , 
'IJ 

LeU'U 

'U€J 2 f\itl 

(Role of Government) (Chance) ... 
2554)• 

2.2.4.5 (Government) f\itl ... . 
4 '1 

, 
2.2.4.6 1tJ n1 a aJ111:::vI L tl 'U LL 1tl (Chance) f\i tl am 'U '1 

vi b tI'UbL 1 u'U 1 

'1 
Diamond Model Porter (1990) 

1'U ... . 
LVlPl,!'U '1 LL l1i11n tJl 11i 

1

IiIlf1L mvlijtl n!J 

m'UmWltl-lLvltJ1 1 LvlcnLifl1Jlvim L vltJ1 
.... 'IJ 'IJ 

1 vlL 1 1 LVlPl P1 • 
1'U LL L vim. , 

1iLL Lvltl1 L
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2.3 (Tourism) 
2.3.1 

Hi!. 11' 

(2561) 

1 L i" , 

'Uf'l1J (2544: 1-2) • 
i i 

(2542: 3) mh111 " ,
i i 

I .,j 
'VlmL'Vlm 

(2539: 17) 

i i 

i i 
v111 1'1 1'1 

" 
'" tI ...12.3.2 'lfl" 'rIeI'l• 

1'l1b m U'U 6 

(2539: 17 -18) 
I .c:J: '"* QJ Q.

(1) •· ,
(2) 

(5) 
• I , 

(6) ViU1L

(2561) . , 
9 

(1) (Holiday-Mass Popular Individual) 

(2) (Cultural Religion) 

(3) (Educational) 
· . 

(4) (Sport and Recreation) 

http:M1J1f.J5
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Interests) 

(6) ')n (Hobbies) 

(7) (Visiting Friend / Relation) 

(8) (Business)• 
(9) (Conference Congress) ... ... 

2.3.3  
1 'Uti rut. 2506 tJ\lfi n1 • 

bll 
,  .., • 

&::\(Q  II OJ I _ 

'rILntn"lJtJ.:JnUn1,)'rItJ.:JL'rItn 

r.j1l1 tJ'U (Visitors) tJ iT.:J n 'IJ ') L'rI ') L (Pl'UVl1'Un v  v 

24 6 
'"  v 

(ii!i!1 2554: 3-5) 

•  v iiflll :U1,)lIW (2544: 2-3) 2 
;ltJ (Tourists) (Excursionist) 

(1) (Tourists) ;ltJ 24 111.:J 
" 

90 1'U 
.,j .,j!:f.,j....,j.I....  .,j .1....... ..  

L L'VjtJn1')1"1 L'VjtJn1,)nl41 L'VjtJ L'VjtJ u!lUI>l.fl1')n:u 

tJ')nu fl')tlU L U\I f.I 

tltJnLU'U 2 (Domestic Tourists) 

(International Tourists) 

(1.1) (Domestic Tourists);ltJ 

'U'lJ1tb'rI!i!1'r1f.11 1
" "1 m1l1

" 
(1.2) (International Tourists) 

(2) irnV1!i!'U1:U1 (Excursionist) 

24 

(Visitors) G'l11111mLu.:JtJtJn U'U 2 ;ltJ, v  1....  ..,j ( .) ... ... <v' "'" 'Un'rltJ.:JL'rItl1 Tourists 'Un'rl!i!'U1:U1 (Excursionists) (Tourists) G'l1111'){l 

bU'U b b L'rI!i! U'Un'l,) 1
'II 

24 (1 ;I'U) 90 1'U 

"b'U'\JnV1!i!'U1:U,) (Excursionists) U'U 'lJb

24 1

http:bii~11f.11
http:m.fl1f.11
http:IJ11J..ij
http:rI!i!1'r1f.11
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• d2.3.4  tI
1':i'HlJ1 (2539: 17) h.JU,"18TiI":;bb

1fibtltl 2 , fli8 

(1) (Domestic Tourism) fli8 

.fI1tJbtltI':i:;LVlI'! 1 mh-:J L'fitl fl11:IJG'!1tJ-:J1:IJ'!J8"ll;)ihh::LVlI'! 

1 

(2) (International Tourism) fli8 

, L'fitl 

Lij8-:J 
• d2.3.5  atI

(2561) 3 ':itlLL
 

(1) (Natural Based Tourism) (2) ':iULL'lJ'lJ 
 

(Cultural Based Tourism) Lba:: (3) 
(Special Interest Tourism) . 

(1) (Natural Based Tourism) 
(1.1)  f)1':iv18"lL :a"lilL 1 I'! (Ecotourism) f)1':iv18-:J L

4 I v" IQ,J cJ.c:J d tU -.I 

:IJ LL LVI tJ1V1LUtiL8 f1af1'MruLilVi1::t1t1Lba:: LL f1tJ1Ltl8"l f1'lJ':i::!'lJ'lJtlL1I'! 

(1.2) (Marine Ecotourism) f)1':imfi 

v18-:J L tiLL L8 f1'MruLilVi1t5t1 LLa:: LL 
I ., •f .c:I  .a:::f.c:l 4 IV _ 

Vl8"lLVlmVlLnmL tl8"lf1'lJ':i::'lJ'lJtlL 

(1.3) (Geo-Tourism) 
eJ1:IJ-:Jfl1Vi':i"l rl1-HtI-:J8n-HtlCJ8tJ .  " 

" 

f1 Ld 

1 

(1.4) (Agro Tourism) 
.1 ... .r cI 1 ..1 '::.:t 41 Ln'MI'l':im':i:IJi'l1'ULf1'MI'l':i 1t1Lf1'MI'l':i G'!1t1G'!:IJ'U Vi':i J11':i:IJ ul'!.,I'l1LLa:: LatJ-:J.,l'nL Vi8'iltl'il:IJ . , 

fl11:IJG'!1tJ"l1:IJ fI11:IJ,h 1 

(1.5) (Astrological Tourism) 
v18'! L tJ1 L f11 'S1 U'il:IJU':i1 f1 fl f11 'U1 a::11':i:: L'fitl ;.J  , • 

, 'U ':..J  'U 

m11a '1'111 1" ,  " 
(2) lULL 'lJ'lJrn':iv1mL t tiLL (Cultural Based Tourism) 

(2.1) (Historical Tourism) 
UtI-:J LL I'!1 i'lI'l { L L

L ijfl11:IJLih 1 'lJ':i1rufim 

http:LmG'i-:Jli':i':i:IJ'il1~~Li~ltl-Htle.J1
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2.2) (Cultural & Traditional 
Tourism) '1 

'Yh1 fJ-1'Vi11, 
bfl1 '1 LL(;l::: L 'll11 \) rI.fl1'W fl1J bb(;l:rlrIJ 

'1 

(2.3) (Rural Tourism / Village Tourism) 
L 'U'VIliV1'U (II 

'lJ 

Ltl L 'Vi11
'lJ 'lJ 

"'.:'1 JI ... 
.fJ1Ju'Y'Y1'W'UtJ1'U 

(3) fl-1L 1'Ufl111JrI'U LPI'tt (Specia l Interest Tourism) 
(3.1) (Health Tourism) 'VI1J1£lC1-1 1'ULb, 

Lb(;l::: Lb fl'U LL(;l:::L £l'UnG fl1 fl'tt141"t1.fl1'W fl1 £lh 'Vi11 f1111J'lJ , 
Cl _ q jI 'fV I 401:l dCil 

L
'I \I , , 

(3.2) :a-1V1f'1'UPifl'tt1LL(;l:::Pl141'U1 (Edu-Meditation Tourism) 
'VI1J1 L LL(;l m a\) LLvl-1'lJ 

;f1(llii fl'Vi1411J1 fi L ruLL(;l::: fl111JTI'VIli L 'U iiflrufh LL(;l::: flru.fl1'W;fl L 'U'lJ , , 

(Il,hu LL1 Lb(;l:::1rIJ 'Ufl fl \) 1fld flvl L

LL(;l:::.fJiiU 'Y'Y11 L"lI'U 1'VI£l 'VI£l 1J'W1

1'VI£l LL(;l:::L L

(3.3) fl1 fl-1 L L fl Pi fl'tt1 fl £l (Ethnic 
Tourism) L

'lJ 'lJ 

.... L"lI'U 'VIliV1'Um'VI£l 'VIliV1'U"1f11fl£J " I \I \I 'U 'U \I 

L 'VIli .... L
'U 'U \I I 

(3.4) (Sports Tourism) 
'1 L'ti'U flmhi (lJfltlm 4111flLflfli 

1'U 41 fiJ1 L 'Vi1 L L , i'tJ 

tl':l:::rltJ fl1':lruLL(;l:::fl111Jfl'VIl-i '1 L

(3.5) (Adventure Travel) 'VI1J1Uei-1 

L bf'l'tt L'!I11

'1 
(3.6) (Home Stay & Farm Stay) 

irflvlmL 1 tltJfl':lfltJfli'11 L
• 'lJ 'lJ 

U 'U ru1 'U;f11'1 L

(3. 7) (Longstay) 
, 'lJ 

Lfli;ifJru 'U L L
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(3.8) (Incentive Travel) VllJ1£Jt1'1 

1 11' 
• 'II • 

1 bL 
'II 

2 - 7 1'tJ 
0 .=i 4 0 ;cJ., ., .J 

€J1';) YltJ1 Ylm 'U'U bb 'U'UVI'tJ'I 
'II " 

(3.9) VllJ1£Jt1.:J 

(Pre-Tour) 
(Post-Tour) ., 

• " I 

b ::;"I1lJllil£J 'I €J VI'l'U 1lJ fl'U €J1 ';) btJ'tJ €J 'I L'U" " 'U"  
2 - 41'tJ  

, .,j 
YI€J'ILYIm . . . 

(3.1 0) 
bL LvJtJ1

2 - 7 n11,!'tJ L"li'tJ 

L L:a.:JUb1P1bLfI:::: (Eco-Agro Tourism) L
,- (Agro-Historical Tourism) (Eco-Adventure Travel) 

(Geo- Historical Tourism) 
(Agro-Cultural Tourism) L

Jt "'... • 11'" , •I ' .,j :'1 '" .. "" ..'11m u 1il11 'U'U'tl€J.:J I.YI£J1 I. u'tJn';) L Ylm 

n';) 1'tJ ttl'tJlf1nn1'1.:J 
'II 

.f11tJl 'Wm€J'Ufl'l1 nM11il.:J1'Wl 'WVltl1 1.1. 'U'U 1.1.(;1::;
" 'II 'II 

., 3 f1€J (1) I "'II 

(Natural Based Tourism) (2) (Cultural
'II 

Based Tourism) (3) (Special Interest Tourism) 
"61 ' ...2.3.5 

(2539: 19-32) 

'I L I. YlPltJi1.:J 
A I ,.J v.:t 

1il.:J'tJ 
Q.I t 

(1) 'WnYl€J.:JI.YI£J1 

(2) 

(3) 

(4) 

(5) 

(6) ... 

http:J.:J1'W'U~tl.nn
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(2) nTll'l1J'U11'l1J 

(3) b'ti'U vmwn bbR1Jil 

(4) 

(5) (Tour, 'IJ , 

Operator) (Travel Agency) 
, ... 

(6) 

(7) 

(8) - elilmliil'l 

(9) 

, 

(10) m':i 'W':iLtJ'l!tW1 1vrLL L L u'U nvlil'lL El1 
" \l 

'Uilmnnd Pike (2008) • 
6 tld 

(1) (Available Package) bu'Um'l 

vr-unvlil'lL L iii'lbb
\l \l 

1tl b , , 
(2) 'Umwu1ii'l (Accessibility) m'lih::uu

L'ti'U Vl1'lJ1 LL"::Vl1'lmmP1 

-Unvlil'l L LL VI"'lvlil'l L b'1 , 

(3) 1" (Attraction) -UUL L, 1 

1 vr-unvlil'lL L L m"LU'UbL

(4) (Amenities) h'lbL':i1J 

LL b.flVl , 1 n'U LLm:':i11'l1':i11Jii 

L'ti'U iJ.n1'l1'l11'l1':i U1i i.'1':id1tJJ1 "ll11'Lh , 
"" '" '"VlI'l':iUI'l':i'U bu'UI'l'U 
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(S) nlilfl')'i1J (Activities) 
L L"lilJ LLn.:JblJLuJJ1 m'iUlJ'H1.J1e.J1 

b1J'Vlt: n L"Ii'U n1'i1t;llJ1 'U1 

L Iil 

(6) (Ancillary Service) 
L"lilJ 

.,J ""'... :tl ..."lJ€J-!lVI'it:G'ln LulJ(J)lJ• 
f.l1t1'Um'ivl'tl-!l L L (J) 

\Pi1.:J L"lilJ 

VlfiI 'i11J1 L

1 1lJ 3 

n1'ivl'tl-!lL blJLL 'iULL'U'Un1'ivltJ-!I L 'U'Un1'ivl'tl.:J L
 

6 u'it:m'i (1) 

(2) (3) (4) 

(S) nliln'i'i1J LLG'lt: (6) 

U Iil n1'i LL 1'ivl tJ.:J L 1 L UlJ iLL tJ1 t1'U 

LL 'Um'i• 

2.4 
2.4.1  Crouch & Ritchie 

Crouch & Ritchie (1999) Diamond Model (Porter, 1990) • 
m'i LL 1lJ'U'i'UVI L iJlJ 1

(Destination Competitiveness Model) vl.:J 

2 U'it:n1'i 

(Comparative Advantaoe) (Resource endowments) ::. .. 
(Competitive Advantage) (Resource 

Deployment) Crouch &Ritchie (1999) 

(1) f'1111J 1lJm'iLL (Comparative Advantage) 
• ....  'U .. 

(Resource Endowments) 
(1.1)  (Human Resources) • 
(1.2)  (Physical Resources) 
(1.3)  VI-rYlmn'if'1111Ji (Knowledge Resources) 
(1.4)  (Capital Resources) 

http:m'iUlJ'H1.J1e.J1
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Tourism Superstructure) 
0.6) .. (Historical &Cultural 

Resources) 
(2) (Competitive Advantage) 

(Resource Deployment) 

(2.1) (Audit & Inventory) 

(2.2) (Maintenance)• 
(2.3) (Growth & Development) 
(2.4) (Efficiency) 

(2.5) (Effectiveness) 

2 LL

1 (Global Environment) 'li.:JeU'U1 1 (Micro• 
Environment) 'li.:JeU'U"IJeJ.:J bbVI".:J'Vimb.. 

(Destination Competitiveness) 1 4 bLfl::: 19 
:1*1. cv': 

(1) (Core Resources &Attractors)
'\I 

(1.1) L'VII'I (Physiogra phy) 
'\I 

(1.2) (Culture & History) 

(1.3) (Market Ties) 

(1.4) (Mix of Activities) 
(1.5) (Special Events) 

(1.6) (Superstructure) 

(2) (Supporting Factors & Resources) 

(2.1) (Infrastructure).. 
(2.2) (Accessibility) 

(2.3) (Facilitating Resources) 
(2.4) (Enterprise) 

(3) (Destination Management) 
(3.1) (Resource Stewardship) 
(3.2) (Marketing) 

(3.3) (Organization) 
(3.4) (Information)

'\I 

(3.5) (Service) 
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(4) t '\Jn1'm "li-!l.,)'U (Qua lifying Determi nants) 

(4.1) (Location)  

(4.2) f11'lY;.:J'n1m;(Utl'U (Dependencies)  

(4.3) (Safety)  

(4.4) (Cost)  



".  
) '" 

.n1'Vfvl 2.2 (Destination Competitiveness) 
-v13J1: Crouch & Ritchie (1999) 

Comparative 
Advantage 
Resource 
Endowments 
- Human Resources 
- Physical Resources 

Resources 
Resources 

- Infrastructure & 
Tourism 

Superstructure 
Historical & 

Cultural Resources 

DESTINATION COMPETITIVENESS 

ZI I w 
I-

;,C'I ¢Z 
0g; .->Z w-0 aa: 

- s;
UJ 

Q. 

0 
U ¢ 

Audit & Inventory 
- Maintenance 

Growth & 
Development 
- Efficiency 
- Effectiveness 

N 
0\ 
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2.4.2 LL'U1A"'tJeHi Dwyer & Kim 
Dwyer & Kim (2003) Destination Competitiveness 

Crouch & Ritchie (1999) U'U

Integrated Model 2.3 
L-n'U Dwyer Livaic & Mellor (2003); 

Barbe (2015); Crouch (2007) 
1 bViCl'UfI11:JJ£'I1:JJ1'lfJ'Vl1..'l fn'lbb-n..'l,]'U ;\1'UvlEl..'lb L'VlPl 

(Berdo, 2016) 6 1Jl1 VI "n• 
"!JEl..'lfl11:JJ£'I1:JJ1'lfJ'Vl1..'lf11'lLb

(1)  {Inherited Resources}  
"  

(2) (Created Resources) 
" (3) (Supporting Factors & Resources) 

(4) (Destination Management) 
(5) L1El'Ul"!JElU£'I..'l1'l (Demand Conditions) , 
(6) L1El'U1-iJ£'Im'Un1wj (Situational Conditions) 

SituatioDaI CoodItIIIIIS 

DesUutioll Socfo.EamomtcCreatedIDIIerib!d 
CompetitIveaess r--- ProsperityDtsdnItIon f-t-lIIsoura!sResourtes 

Maapmeut 

-.t A 
..&\. / 1 ! 
T 

SupportiDg "'DestiIatioI'1"' NatloaaI/ReaiOIIIIFactors! Demaad 
bJoarces CoaditiIIIIS ladiators la6:IIxIrs 

d 
1I1'W'Vl 2.3 Integrated Model of Destination Competitiveness 

;13.11: Dwyer & Kim (2003) 

2.4.3 LL'U1A"'tJil4 Ritchie & Crouch 

Ritchie &Crouch (2003) flEl 

(Destination Competitiveness) (Crouch & 
Ritchie, 1999) L:JJ 1 fld1:JJ£'I1:JJ1'lfJ1'Un1'lbb-n..'l']'U'Vl1..'ln1'lvlEl..'lL

n1'l..;'1PlJ'U1Elci1..'lcJ..'lV'U (Destination Competitiveness & Sustainability) b'n'l1:i Ritchie & 
Crouch (2003) 'l:;'Ul1 fl11:JJ mCl'U 1 'Uf11'l LL El..'l1'U'l:;C1:;C111"!JeJ..'l.  " 
f11'lvleJ..'lL vl11 fJVI"m'li1:JJ1 flEl 'ULfJ'U1fJ"!JEl..'l LLVlri..'lvleJ..'lL n1'l11..'lLLt:J'U 
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/ 

• 

(Destination Policy, Planning & Development) 
"l Luvn:::L"tJ1'l 

'Vtielt'Ufl1'n';i111"tJel.:J'l.h:::L'VIf'11flEl 36 5 

ElUn1 CJ'VI1.:J"tJel.:J LL ElVJ';i.:J 'Y11 'U f11';i1 , 
IV QJ d 

fl.:J.fl1'n'VI 2.4. .. " 
1flEl1'Uf11';i1 Lf')';i1:::'Vt111 flel'IJ 2 U';i::: f11';i fielf')1111 LmCJ'IJ1flCJ 

(Comparative Advantage) (Resource 
endowments) LLn:::f'11111 t 'Uf11';iLL (Competitive Advantage) f11';iI'll 
'VIi''nEJ1m (Resource Deployment) 

(1) f')1111 mCJ'IJ1'Uf11';iLL (Comparative Advantage)  
.., .J.II 1'" 0 I'VI';i'nEJ1m'VILeJeJel1'U1CJ (Resource Endowments) flLLfl 

(1.1) (Human Resources) • 
(1.2) 'VIi''nEJ1m'VI1.:Jf11Wl1'n (Physical Resources) 
(1.3) 'VIi''nfJ1mf'11111i (Knowledge Resources) 
(1.4) (Capital Resources) 
(1.5) (Infrastructure & ... 

Tourism Superstructure) 
(1.6) (Historical & Cultural 

Resources) 

(1.7) (Size of Economy) 
(2) (Competitive Advantage) 

'VIi''nCJ1m (Resource Deployment) 
(2.1) (Audit & Inventory) 
(2.2) f11';i'iielllU1';i.:J (Maintenance)• 
(2.3) (Growth & Development) 
(2.4) (Efficiency) 
(2.5) (Effectiveness) 

2 flbb ';i.:J 

(Global Environment) (Micro. . . 
Environment) 'Uf11';i Lb bV1 ... 

(Destination Competitiveness & Sustainability) 
5 

(1) (Core Resources & Attractors) 
" 

(1.1) (Physiography &Climate) 
(1.2) (Culture & History) 
(1.3) (Mix of Activities) 
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(1.4) (Special Events)  
(1.5) (Entertainment)  
(1.6) (Superstructure)  
(1.7) (Market Ties) 

(2) (Supporting Factors & Resources) 
(2.1) (Infrastructure) ... 
(2.2) (Accessibility)  
(2.3) (Facilitating Resources)  
(2.4) (Hospitality)  
(2.S) (Enterprise) 
(2.6) (PoliticaL Will)  , 

(3) LL L (Destination Policy, 

PLanning & Development) 
(3.1) (System Definition)  
(3.2) tJi'''I1Q!1/ fi1Utlll (PhiLosophy! Values)  
(3.3) (Vision)  
(3.4) (Positioning! Branding)  
(3.5) (DeveLopment)  
(3.6) (Competitive/ Collaborative  

Analysis)  
(3.7) (Monitoring & Evaluation)  

(3.8) (Audit)  
(4) (Destination Management) 

(4.1) (Organization)  

(4.2) (Marketing)  
(4.3) (Quality of Service! Experience)  
(4.4) itlll"! (Information! Research)  

'II 

(4.5) (Human Resources Management)  
(4.6) (Finance & Venture Capital)  
(4.7) (Visitor Management)  
(4.8) (Resource Stewardship)  
(4.9) (Crisis Management)  

(S) (Qualifying & Amplifying 
Determinants) 

(5.1) (Location)  
(5.2) (Safety & Security)  
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(5.3) 

(5.4) 

(5.5) 

(5.6) 

f1111Jrl1Jrh (Cost! Value)• 
n1'JYl.:JYi1eJ1P1Wl'U (interdependencies) 
n1'Ji'ui/ (Awareness/ Image) 
fll11JG111J1'Jfll'Un1'Ji'meJ.:J (Carrying Capacity) 



COmparative 
Advantages 

(rao<m:fI 
"""_0) 

., Htman I'WSOUI"t'M 

o PhysoaI resoun:es 

'Cap;toI-1'(:II$ 

• InI'nostNc:tunI 
...... ""'rism 

o HiSl:Drical ...... 

o sa. 01 __ 

DES II.UON CiMPEIil,iVEIESs'"...... ','. 'iSUUAlNMJ!Ir,liY: '.' ........... . 

-:> 

••• •. •. , 
-- -- ---. _ ••••----.- - ••_. ---._-. 

zw.: 
:.........1 DESTINATION MANAGEMENT 

... 

Competitive". Advantages 
(rnoura 

tkpIoym;mt) 

• Audit 6. irM!nlory 
'loIai_ 
o Gmwth and 

devolopment 
• ElfiolflCl'

... 6 
!:.1CI 
)0:  
t""  

i 
)-

'-':l! 
S 
:iI::  
Q :z 

 

311'Wvl 2.4 (Destination Competitiveness & Sustainability) 
vl3J1: Ritchie and Crouch (2003) 

V3 ...... 
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2.4.4 U.'U'lAtl"O04 Travel & Tourism Competitiveness Index (ncl) 
• .c:J.., 0 .., .... I .., .., dCLI t 

World Economic Forum 'VI"il L'VItJ1 

(Travel and Tourism Competitiveness Index) 'lJtl.:J 136 

1 b i1'U"il1nm'iL U'Ufl111Ut'U 1 "ilL 1'Um'i 

ff.:J tl.:J tl 611 VI n'i'ilJ1'U 61 Jl1'VHL1 "'tllJIi11'U m 1lJtlG'I f.I LL tl'Utl'U 1'U'lJ nit: cJ.:J-rn'l!f1• 
61Jl1'Wbb tI U'U 4 milJil'lfilVl"'n 1'U. " . 
141i11'U (Pillars) 90 il.:Jd (Travel &Tourism Competitiveness 

Index, 2017) 

(1) (Enabling Environment) 
(1.1) (Business Environment) • 
(1.2) (Safety & Security) 

(1.3) (Health & Hygiene) 
0,4) (Human Resources & Labor, 

Market) 

(1.5) OCT Readiness) 
(2) il'lfilIi11'U'U 1 (Policy & Enabling 

Conditions) 

&Tourism) 

(2.2) (Intemational Openness) 
(2.3) il1'Uf11'iLb'll.:J'll'U1i11'U'i1fl1 (Price Competitiveness) 

(2.4) (Environmental Sustainability) 
.., .. 1I:'i II.¥ 

(3) (Infrastructure).. 
(3.1) 1i11'Um'ifllJ'U1fllJ'VI1.:Jtl1mf'l (Air Transport Infrastructure) 

II ':.:11 
(3.2) (Ground & Port Infrastructure) 

(3.3) (Tourist Service Infrastructure) 
(4) (Natural & Cultural Resources) 

(4.1) (Natural Resources) 

(4.2) (Cultural Resources & Business, 
TraveL) 

fl11lJa1lJ1'ifJ 1 'Um'i LL "1 1'U 

'ULf.I'U1 1tit
amu'Uv11Ii1-r'Uf11'if.ltllJ-r'U1-ffn'U..rlLG'lnaV 2 amu'U fitl (International

" 
Institute for Management Development: IMD) ffiflL'Uiifl (World Economic 
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Forum: WEF) 1'UnI'jbb

Michael E. Porter L 'UnI'ja13J1'jtlf1113J mtlUL

Diamond Model (Porter, 1990) 

Crouch & Ritchie (1999) Mt11 Diamond Model (Porter, 1990) , 
L 'Um'jLL L t1'U13J 1

Destination Competitiveness Model "il1n,r'U Dwyer & Kim (2003) 
Crouch & Ritchie (Demand Conditions) 

L-013J1 Integrated Model Ritchie & Crouch (2003) 
(Destination Com petitiveness) 

(Crouch & Ritchie, 1999) 
(Destination Competitiveness & Sustainability) 

L 13J L 1'UnI'j LL'Ii t} L 1 'U'j:::fJ:::fJ11'llt}{J m 'jvit}{J L fJ 

'Vi11m;JL m -o13J1 fit} 'U1EJU1 EJ"U t}{J bL L EJ1 bLf.J'ULLrI 

(Destination Policy, Planning & Development) 
L'UtJ 2007 amu'U WEF 1;Jt11-ot}3JrI

" 
Global Competitiveness 
(TIO) 2.5 

1!World 
International T Richie & ! Economic 

TInstitute for fl, Dwyer & 
M· h l! Crouch & i Forum (W1:F)! i IC ae ! Kim Crouch , 

! Develooment(IMO) i ! Richie Lli. . . or er t l 
: & Vb\d Economic t E P •• • .. Destination Tl'lIvel & , Forum (WEF), Destination CompetitM!ness Tourism 

Wortd Competitilleness Diamond Model Competitilleness & SustBinability Competitilleness 
(IMD) &Gtobal Model Model Index: no 

1990 1999 2003 2003 2007 

CompetitMlness (WEF) 

• .., d.. If2.5 {I11J11i1g'VlLng1'!1i){1 

Nunes, Estevao & Fitipe (2018) 
(Determinant Factors of Competitiveness in 

the Hotel Sector: the Case of Portugal) . , ' 
1'UnI'jb'W3Jf1113Ja13J1'jt:1L'UnI'j 1'j{J bb'j3J -if Diamond 

Model 'llt}{J Porter (1990) 285 , 
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1 1'1.11'thl'lLnG'l (Government). .. 
(Factor Conditions) (Related 

& Supporting Industries) 

Berdo (2016) . 
(The Complexity of Tourist Destination Competitiveness 

Concept) LU'U fl1 LL tJ 
1j;ltJ'l111J11 VitJ'Un'U 4 11JLj;lCl lvi'LLri Ufe Cycle Tourist 

Area Model Diamond Model Destination Competitiveness & Sustainability Model 
Integrated Model 1j;ltJ 11JLj;lfl1J L tJ'U L tJ 
1 n1'l1-&' 4 11JLj;lCl 'V1'Ul11'l111JG111J1'ltl1'1.1 
fl1'lLL LL hhVi tJ1 Lvl1,!'U 

" 'IJ " 

'1.11tJ'U1tJ 1
'IJ 'IJ 

'1.1 L tJ1 LLCI :::1'l111JG111J 1 ft'Uf'11 tJ n1 'l• 
1 1 L m1

1n'V1€J1'ULL4"!J€J LL
Barbe, Triay & Haufele (2016) 

(The Competitiveness of the 
Uruguayan Rural Tourism Sector and its Potential to Attract German Tourists) 

'Um'lLL EJ1 m'!j'U'U'VI LViEJ'U n'tJfiLL lil1f). . " 
U'l:; L 'VIfil€J1{Llil'U EJ V

'U \I • " 

L LEJml1'U 1j;lEJ Integrated Model 
Dwyer & Kim (2003) li5fl1'lPin'etTm-ifLL'tJ'tJI:l€J'tJm1J 2 '!jj;lfl1m1J . . " 
La EJ 'lJ€J -!I '!j11 €J'l f)1EJ LLG'I f)'!jj;l1 n'tJ tif) vi€J L EJ1'!j11 LEJ €J'l11'U t.J G'I n1 'l Pi f)'et1 'V1'tJ11\1 j;l LL -!I"!J €J 

'I .." ' , 

eH L tJ1L'U'!j'U'tJ 'VI"!J €J mf)1ElL EJ'tJ LVi EJ'tJ L'VI fil el1 {L\1'1.1 '1.1'1 LLCI 'l1 tl fl1'l1

(Supporting 
Factors & Resources) (Inherited Resources) 

" 
(Situational Conditions)

" 
(Destination Management) 

1 LLVla-!lvi L EJ11 L LLCI:::fl1'l:ijj;l 1'1.1 €J'U1"!J 
(Demand Conditions) • 

Mazurek (2014) 1'l111J1:l11J1'ltl1'Ufl1'lLL - 11J 
1'Ufl1'lLL fl1'lvim L m m 'l m 1m1JLj;lCl n 'l L'VI fil €J€J I:l L tJ LLG'I:a"ll fl L"1I €J {LLG'I'U 
(Competitiveness in Tourism Model of Tourism Competitiveness and Their 
Applicability: Case Study Austria and Switzerland) 

" • 'U 

Travel & Tourism Competitiveness Index (ncl) lil1n 2 • 
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WeS Model Integrated Model Bordas Model 
Destination Competitiveness & Sustainability Model 
"''l,.j '!l OJ .. ,J '" 0 .,J 

LL 'UL ':iCJ'UwiI::QnIil1.:J3J1V11.:J1'Urn':iVlmLVlCJ1 

Dragicevic et al. (2012) 
Vojvodina uCJ (Business tourism destination competitiveness: 

A case of Vojvodina province, Serbia) Ritchie & Crouch (2003) L'Urn':i 

1Lfl':i1:: G'l13J1':i[l1'Urn ':i LL CJrn ':i bb:;) n LL 'U'UG'I€l'Ufl1 3JtJ1'UVl1.:J L3J 1
\J 

358 "ll" " . 
118 

L'Urn) I.\.-d.:J,r'U"!JmLL b nlil 1 Vojvodina R€l 

(Destination Management) 
(Destination Policy, Planning & Development) 1 (Core 

.. 'I ·..,,J.f'1 ",,J Resources &Attractors) 3Jf1113JG'l13J1':i[l  . , 
Armenski et aL (2012) Integrated Model 

I.\. 'Urn)Lb

Lb b Vlf'I b b U CJ L bViCJ'U 
\J 

LL 'VIfln L 1'I€l:;)1 n 

Integrated Model Dwyer & Kim (2003) :;)1nrn)LL:;)n 

140 L UCJiifl113J 1'Urn)• 
LL (Inherited Resources) 

" 
(Created Resources) (Destination Management) 

1"lJ€ltlG'l.:J1'1 (Demand Conditions) • 
U I I 

VlCJ1 
" 

HaLlmann et al. (2012) 'Urn) 
\J " 

(Suppliers' Perception of Destination 
Competitiveness in a Winter Sport Resort) 

fl113JG'l13J1)[l1'Urn':i LL LL L 1 iLL 'U'UG'I€l'Ufl13J 

1 5 'Urn)LL-d.:J,r'U"tJ€l{lLL L Ritchie & 
Crouch (2003) LtI' I 'U 

\9I€l'U .:J'VI3J 71 "ll (:.J n 1);;n 'M'1'W'U11 L CJ ii n1 )-r'U fl113JG'l13J1) [l . " " 
3 R€l (Core Resources 

" 
& Attractors) (Destination 

.,,J ..,Management) 1 (Destination Policy, 
Planning & Development) 

Tanja et aL (20 11) b ):::'VI11{1 

(Tourism Destination Competitiveness - between Two Flags) 
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Integrated Model 1 'UflTHtPhJ'UbVlmJf'111lJG11lJTHll 'VlPl 

280 

bL'ilfll 1 fl1'Svi eN b 1'U fl1'S 

258 140 "lfl'l 

U(I 118 "lfl'l • 
'Vli''W(llfl'S'Vll.:J1)'S'SlJ''lfl;\ (Inherited Resources) (Created 
Resources) i'l11lJ G11lJl'S rll'U fll 'S LL"ll tJ (11'U tJ.:J f11 'S LL b

(Destination Management) (Demand Conditions) 
li.J 

Crouch & Ritchie (2010) 
(A Model of Destination• 

Competitiveness/ Sustainability: Brazilian Perspectives) 
llJ 'Ufl1'SLL LL L il'&J'Ul 

Ritchie & Crouch (2003) 5 

2 1 LvitJ1'\.1L"lil1'ilL'U'Ul(1'Ul(I n'Ufl1'Si fi'i.J'S::; fleJ'UVI"fl• 
Lvim h 1 Lv'Ui.J'S::;l(1"lf,J 

'U1'Vll.:J1 'Ufl1'Sul1 i.J1 1
" 

f11'S LL L m 1(1''If'IllJ1fll '\.1nuufl1"lfl fl1'SbLCI 

L "lill'il fi'S'SlJ"lfl 1'l11lJG11lJl 'Srll'U f11 'S bL L (11 
QJ t ".

Crouch (2007) mru 

&11 'S11il bbCl LI'1 'S1:; t.1f.1 fl'S:::'Vl'U ru'" tJ.:J f'111lJG11lJ 1'S rll 'U fl1 'S LL"ll 'Il'U (Modeling 
Destination Competitiveness: A Survey and Analysis of the Impact of Competitiveness 
Attributes) V'U f11'Su'11lJ bl'lCllJli LvieJ1'\.1b

b Crouch & Ritchie 
" 

(1999) Ritchie & Crouch (2003) 36 5 

iG fll,)P; (I Lb 'U'UG1 t!L"lil 'U11'1 ,).:J fll'S 83 I'llJ i'l11lJ bLCI:::. " " 
fl1') tJ.:Jb CJ1 (Destination 

Management Organization: DMO) 
10 36 

(Physiography & 
Climate) (Culture & History) (Market 
Ties) (Superstructure) (Infrastructure) f11,)b'llln.:J... 
(Accessibility) (Location) (Safety & Security) 

(Cost! Value) (Interdependencies) 
'v " 

(Awareness/ Image) 3 
" 
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(Core Resources & Attractors) (Supporting Factors & 
Resources) (Qualifying & Amplifying 
Determinants) 

Dwyer, Livaic & Mellor (2003) 

(Competitiveness of Australia as a Tourist 
Destination) Integrated 

Crouch & Richie (1999) 

bL"ll.:J-IJ'U bL L \I1tJ'U LL 'U'UatJ'Um3J
500 1;!i''U 

til " " , 

132 • 
Lan (Inherited Resources) 

(Destination Management) ijI"l113Ja13J1'!iI:lL'Un1';iLL
Dwyer & Kim (2003) 1;!P1m.oJ11"l113Ja13J1'!iI:lL'Un1';iLb"ll.:J-IJ'U"lJeJ.:JbLVla.:J'VlmL

'1 (Destination Competitiveness: A Model & Determinants) 

a13J1'!iI:lL'U nTm"ll.:J-IJ'U'1ItJ.:J bLVla.:J'VleJ.:J b -HL b

'!i::;Vl11.:J'IJ';i::; b'VIP! L Vi nm

Crouch & Ritchie (1999) 

Integrated Model '1 
..,n';i';i3J LLa::;i';i'U1aa13J1';i1:l'l113J11-iit'Un1'!iLvi3J "il1'U1'UunvleJ.:J b tJ1 rl1L• a 

M 
'" 

b1il"lffla (2559) 1;!Pin'l.oJ11"l113Ja13J1';it;11'Un1'!ibL"ll.:J-IJ'U 

(Competitive Abilities of Thailand Medical 

Tourism) m'!iP1n'l.oJ1I"lf.:J.Q ;i.:Jn1'!ibL'W'VIV• 
L'VIp!1'VI tJ 1 tJ.:Jtl'Um'!i'Vlm b n1';i bL 

25 1"l'U -H Diamond Model, 
r.Jam'!iP1 n'l.oJ1'W'U11 'IJ L'VIp!1'VItJijm13J1;!L L;i.:Jn1'!i LL"ll.:Ji'U1 1"lJ (Factor 

Conditions) 'IJ'!i::;ntJ'U;!1 tJ n a ')1'U1'Un11 , ... 
301'!i.:J'WCJ1'U1a 

1 L'VIP! 
' 'II ... 

1 1 n'!i'VI1.:Jn1 ';iLL'W'VIV'U1.:J b'VI P! 

'!i1:l'l113J1a';i'IJLU'U\I11 ';i1.:J eJ.:J• 
1"l113Ja13JTm1'Um'!iLL"ll.:Ji'U'Vl1.:Jm';i'Vle:l.:J ii'.:J 1 2.1 

..  
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\llfl f11'Svltl.:JL ij 2 

tl 111 Glfl1111li'11111'Sfl1'Uf11'S bb'!I.:JoU'U'llm LL c1.:JEi'U 

(Destination Competitiveness & Sustainability) (Ritchie & Crouch, 2003) 

Integrated (Dwyer & Kim, 2003) 

Destination Competitiveness & Sustainability 
fll'S LL '!I.:JoU'UVl1.:J fll 'Svltl.:J L tl fl 'S LLGl «fl LL" fl1111 li'Il111'S fl 

'\I • 

1'Ufll'SLL'!I.:J-ii''UVll.:J fll'SvleJ.:J L G11'U Integrated 
LL li'Il111 'S fl1'Ufll'S LL '!I.:JoU'UVll.:J fll 'SvleJ.:J L El1 Ell eJ \I 8eJ'U'lltl.:J'\I , 

fl1111li'111J1'Sfl1'Ufl1'SLL'!I.:j-U'UVll.:Jf11'SvleJ.:j 2.1 • 
Destination Competitiveness & Sustainability bU'U

• 1'·1 ':!f ' "i' ... 1'" ,.,j :"1 '\"bL'n'Svr"lE1 '1 VlEl1 L u'U 

1 6'J L\I'U
'U I "" 

LL vh1 L 1
'\I • 

'11,xij1"l1111li'1 1111'S fll 'Ufll'S LL f11'Svlm L El1 

L 1 Ei'U eJ1 'S.:j\l• 'UeJfl \11 fl;JV.:j G'll111 'SfltJl111 Gl;J1Il 

'lllll Vlf'l1VI£] V.:j 

hjij 'S111t1.:j1 11iij 

1-HI.'Ii'Utl'U 'Ufll'SLL"t!.:j-ii''UVI1.:J fl1'S 
'\I 

5 
(1) (Core Resources & Attractors)

'\I 

0.1) (Physiography & Climate) 
li'I L m f11f'11'U1ij.:jvrl eJ'UGl'Sl'!ltn-U f11'Sij LL b" " , 
1 fleJ'U1 'U1E1eJEI eJVlEll'ULLvi.:j'!ll . " , 

li'I1:u-w'U1'Ufl LU'U;;'U 

(1.2) (Culture & History) vr1l1E1t1{J 
'\I 

b f'11G'1'U1 'nru lnfl1'SliilL'W'U;illJl , 
L'Ii'U f'11Glvr«mileJ{JeJ'U"'S1'!lli1-U . , 

VltJ'U LU'U;;'U 

(1.3) (Mix of Activities) 1lil 
.,j u '\I 

1'UbI. L'Ii'U 

(1.4) (Market Ties) 
L'Ii'U ijLYieJ'U " . 

LU'U;;'U 

'Ufll'SbL L LLGl:: 

(Destination Competitiveness & Sustainability) (Ritchie & Crouch, 2003) 
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..  

7 fi'il (1) (Physiography 

& Climate) (2) (Culture & History) (3) 

(Mix of Activities) (4) (Special Events) (5) (Entertainment) 

(6) (Superstructure) (7) (Market Ties) 

4 ,h'Uan 3 

(Special Events) bL"tllJLUtJ'U 

=!l'W (Entertainment) LtI'U 

(Superstructure) L (Disneyland) 
(Hollywood) b b. " . 

(2) (Supporting Factors & Resources) 
(2.1) (Infrastructure) .. 

"rnilIJi1':i1v film! 
• 'IJ 

':i:::tltll-wvh 

(2.2) (Accessibility) 

m':i "l I.. , 

(2.3) (Facilitating Resources) 

n1':iel1'U1 n 1 nbb':ilJ 'il1\11 ':i tl1i "1'U"1fi1':iW::: 

• 
(2.4) (Hospitality) 

b 1 • 
1'Um':ibL L

(Destination Competitiveness & Sustainability) (Ritchie &Crouch, 2003) 

'Vl-5'WtJ1n':i",rtl"'4'U (Supporting Factors & Resources) 6 fi'il (1) 

(Infrastructure) (2) (Accessibility) (3) 

'VI-5'WtJ1n':i (Facilitating Resources) (4) (Hospitality) (5) 

(Enterprise) (6) (Political Will) 4 

c11'Uijfl 2 t1':i:::fl'iltllt1;)1tJ (1) m':itl':i:::n'iltlm':i (Enterprise) (2) 

(Political Will) L'W':i1:::1. 'Ufi':in"vimL L L tJ1 hJ1;);i.  
nv tl1 hJ1;)1:, 1: d.I 
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(3) (Destination Policy,  

Planning & Development)  
Q.I ., VV Q.I,-=I 

m'lVj\JlJ'lJ1 (Development) L VIm 

fl1'l1 "1 L"il'lJ m'l• 

'lJfl1'lLb LL L

(Destination Competitiveness & Sustainability) (Ritchie & Crouch, 2003) 

(Destination Policy, Planning & Development) 

8 fltl (1) (System Definition) (2) 'lli''!lty1! 

,hutllJ (Philosophy! Values) (3) (Vision) (4) fl1'lai1-:JLL'U'l'lJii (Positioning! 

Branding) (5) (Development) (6) 

(Competitive! Collaborative Analysis) (7) (Monitoring & 
Evaluation) (8) (Audit) 

(Development) 1 "1 L

'lJ m'l1.ijtltlPi Uflvitl-:JL L 1 fli' 'll"'" ...  
1 'll  

(4) (Destination Management) 

(4.1) (Marketing) 

t:J1'lJ"iltJ tl tJ tl 'lJlC1t1 tltJ tJvilC1 t1 

(4.2) (Quality of Service! Experience) 

bL'lJ:;'I11 
, 'U "ll 

'l L bLft:;'ll):;a'Um, U"1 1

'lJfl1)LL bL

(Destination Competitiveness & Sustainabil.ity) (Ritchie & Crouch, 2003) 

(Destination Management) 9 flB (1) tl\lRm 

(Organization) (2) m)lflft1(;) (Marketing) (3) (Quality of 

Service! Experience) (4) "IltllJft! fl1)l.ijtl (Information! Research) (5) 
" 

(Human Resources Management) (6) (Finance & Venture, 
Capital) (7) (Visitor Management) (8) (Resource 

Stewardship) LLft:; (9) m).ij(;)fl1)1'lJm1t:lflqlJl (Crisis Management) 

2 flB (1) m)lJIft1(;) (Marketing) (2) 'll)t:a'Um)cl (Quality 

of Service! Experience) "1 

vitl-:J L tl-:J tl-:Jr)n)111fli' -:J m)l.ijtl tlPi fl'M11'lJ1!lJlJtJ\I"!Jtl-:JU nvitl\l bvitl1'!l11 \I 
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(S) (Qualifying & Amplifying 
Determinants) 

(S.l) (Location) • 
L • 

(S.2) (Safety & Security) 
L

'\j , 

(S.3) f'111:ufi':UR1 (Value) vr:U1tJt).:J 
• '\j , 

L'li1.J mvr1'l 

(S.4) fl1'li'1.Ji/ (Awareness/ Imaoe) vr:U1tJt).:J 
\J :;, 'U 'U  

d _ 1 d QJ t.d I .., iJ'c  Q.J • 

VI Ln 1'1 "!J1.J LVI 1:.11"!JB.:J1.J nVlB.:J LVltJ1'!l111'11.:J'!l1 (;l LLg'l::: B.:J fl1 'S 
I c:tI-rCVtl CIII

VleNLVIm L • 
LL L

(Destination Competitiveness & Sustainability) (Ritchie &Crouch, 2003) 
'Ii.:J;]1.J (Qualifying & Amplifying Determinants) 'll':i:::nB1.J

6 fiB (1) (Location) (2) (Safety & 
Security) (3) (CosV Value) (4) m'SYi-!l'n1m;(wl1.J (Interdependencies) 
(S) fl1'Si'1.Ji/ (Awareness/ Image) (6) (Carrying 

Capacity) 4 2 
n1'SYi-!l'n1m;(wl1.J (Interdependencies) (Carrying Capacity) 

L iii 1 n L b n1'SviB.:J Lvit:J1 
'\j '\j 

• 

1iI1fll:u Ll'lrl f'l11:U "'1:U1'St;111.Jn1'S LL LL vim 

(Destination Competitiveness & Sustainability) (Ritchie &Crouch, 2003) 
'\j 

Lt11.Jfl1'l1Lf'l'S1 1.J1.J L;a-!l'n'S'SW1.J1 L
• '\j 

g'l::: La 1:.11'1 LLrl :::f'l'S B1.Jf'l n nviB .:J Lvi t:J1 "1111 'hn 

Yin f'l11:U 'Sflb1.J fl1 fl vi B.:J Lvi V1'!l111l11.:J '!l1 b"li1111 eJ.:J 1 n;11.J 
'\j • 

2.6 

http:b1.J'S~tJ:::L1rl1fJ111.J11.J:U1fl;11.J1
http:a-!l'n'S'SW1.J1
http:Lf'l'S1~vr11.JL
http:fl1'Si'1.Ji
http:fl1'li'1.Ji
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2.6 n'i)\JLLU1ftAn'l,iiti 
1il1 bU'Ufl'SeJUbb 1'U 11'1 fl '1:;11 I'1ti 

• 'U ... 

Ritchie &Crouch (2003: 60-77) 

'\.b:::nEl'l.ltuli'htl 5 

1) (Core Resources & Attractors) 

2) (Supporting Factors & 

Resources) 

3) 

(Destination Policy. Planning & Development) 

4) (Destination 

Management) 

5) (Qualifying & 

Amplifying Determinants) 

http:nTn1~1.Le.t'l.lI.Ll;l:;l1flJ'I.I1


• •• 

\J'VI'VI 3 

f11'S11ijt.J'QdJ'Ufll'ihY m ;J.:IflWil1Vl (Qualitative Research) L?l . , 
1'U f11 'S bL f) f1'S'S1J f11'Svif).:I b tJllij.:IVl1?l f)'tJa'SI'1f51il1 'U1J1J1Jf) flvi f).:I bVi tJl 

m IijtJ m 'S11l1 b'W'Um'Sl..ij ii'll tJa::: 'U m'll1lr lL'W'Um'll..ij
'U 

3.1  
3.2  

3.3  1'U m'lLnU'Sl'U'll1JoUf)l;la 

3.4  

3.5  
ACii 0 A A 4.1

3.6  
'" IF3.7  m'lLflU'Sl'U'll1J'Uf)1Ja

'U 

3.8  
'U  

"" <IF 3.9  m'llbfl'lI:::VI'Uf)1Ja
'IJ 

3.1  (Key Informants) 
Boddy (2016) 

'U 'IJ  • 

12 fl'U L?ltJ.:II'Ui..ijtJ.Q
'V 'U  .. '\.I 

m..ijtJ 'lJflvimL oUl1Jlvif).:I ii 
'U  • 

24 .fflL1J.:I (1 LLa:::11ibn'U 90 1'U 
'U • 

1 2561) 

b bbal hI 

1 (1'S'SWll.:1';11U'If, 2539: 17-18) 12 fl'U (Boddy, 2016) 

3.2  ... .. 
(Purposive SampUno) 

'\.I '\.I  ;) 'U 'U 

LU'U'IJn L tJl'1flllJi 'If1 f.l1-H.f11 'l;leJ.:I fl 1;] '1;1 'U fll'J Bt'l1 'l bba::: 'U'VlI.:1 

Vl.!"!. 2561 - Vl.!"!. 2562 



46 

d ... "I '" II3.3 
3.3.1 LLUUft3J1l1'tttU (Interview Form) 

(Semi Structured) u u 

(Open - Ended) Ha1'1",':hriel1Jn1'lhhnmieJl;lfl\l1n 

,\J1rl191eJU vh1u u 

("ll1E.J 1'nGa911, 2554: 239-244) , , " 
UUG1lJll1l'loJ U'U 4 G'11'U hJu 

3.3.1.1 G'11'UU1 

3.3.1.2 LU'U-U hJ'lJeJ 'I f11'l 

l'U L1fl1 , u 

33 1 3 L-d'U • • • \J \I \I 'U '\J 11 'U 'U 

C1f:l1'UIl1'n L'nf'l eJ1t1 th:::L'VIf'I uu , 

3.3.1.4 L 'Uf11'lLL

'lJeJ'I eJ 91 &'I 1'"m'llJ fl1'lvl eJ 'I L e:JUfl'l1"llB 1U nllJ A11lJC11lJ1'lt1l'Uf11'l , " 
LL b (Destination Competitiveness & 
Sustainability) (Ritchie & Crouch, 2003: 60-77) 

OIl c:t ., IIId g 
3.3.2 m'5l1)9lU\lYlO 

LLfl:::U'UVi 'lJeJ'Imv1-U n (Creswell,
\J 1: IV \J "U 

2009: 179-180) 
\9l1lJtJ':i::: 'Ufl1'lflinl'l1 1 

3.4 

3.4.1 1 LFl'l1 Lv , 
IIl:I tIlJ IV Ct. IJ' QJ tf 

3.4.2 f'lnl'l1Fl'UFl11 Fl11lJ t 'VI1 '11'111fl1';i LLfl::: C1'l1'1 bL UUC1lJll1l'lW9112.J'VI(]l'l.[J LLfl::: n';ieJu LL'U1 

liLu'U-ueJ2.Jfll LL Fl112.J&'I1lJ1';it11'U u 
t QI I d QJ t V 4 

f11';i bL'lJ'I'lJ'U'VI1 'I O1';i'VIeJ'I L'VItl1 bLfl:::n1';i'n1'lJ'U1eJtI1'1 tI'ItI'U (Destination Competitiveness & 
Sustainability) Ritchie & Crouch (2003: 60-77) bLil1:.ij'ltJ':i:::lJ11i'lt:JflLU'U-Ue:Jrl1f:l1lJ 

1 -H'U1'UtJ':i::: 
• 

3.4.3 U1 LL'UU 'I nl'l1 eJ1 \11 nl'l1 ';i 'I Fl W1 L "ll1 til 
1v1\?1';i1\1LLflt'lJLLUUG1lJll1l'lrul deJ",1 '( Validity)u 

LLtJmL \11 nll1'l'J11'VImU'UIl1l'l1el'l n(]l'l \11 'lJ 

LL v1L",lJ1:::C1lJ\9l1lJrl1Lb'U:::U1 

3.3.4 v1-iie:J2.Jfl 
'U 'U 'U 'U "" 

1 1 mlJ"l-dna2.Jmv1 
\I "11 \J 

"ilTU1'U 2 Fl'U (Guillemin et al., 1993) 
, " ' 

'lJe:J'Irl1f:l1lJ u 
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3.4.5 'lJ1'ulh.:J LL tJ tJ"'1Jf11't;w1 LLCl::flTH 1 maliltJriImlJ. , 
L 1tJ'li1 m,"itllJCl'Hftfl

'II 'II 'II 

3.4.6 'Ill LL LLCl::f'l111J1Jl'i"llJlllJL LLa11'IJ'IJ1'tJLi 
'II 

ntJ m,"imJClVlftfl L tJ'Uu flvltl"lL
'II " , 

\11fl'l 'il tllJClL'U.rr'UlJltl'Uttitl1'IJ 
" 

<11.1 .d 4 Q"3.5 
3.5.1 1 LL tJtJ"'lJ ::'Il11 'IJ "'1Jf11't;W nmrt ,"imJ Cl Vlft L tJ'UU flvltl"l L W.l 

" 'U 

tJtJ"'1Jfl'l't;Wfl'l't;11'Vl£J ntl'U 
'U 

(Forward Translation) V1'i.'U'i1 

(tJn1h 
'U , 'U 

2557) 

3.5.1.1 L 2 fl'l't;1 (Bilingual) LLn fl'l't;11 'Vl£J 
'U 'II 

3.5.1.2 'Vl£J ijf'l'JllJj f'l'JllJLil 

2 (BiculturaL)• 
3.5.1.3 ijf'l'JllJj (Content Expert) 

lV1mL'IJ"rilm 1J1'U LL LL 'VltJ (Thai• 
Version I) (English Version) 

il"ld 
.¥ 04.1 CV-' tV

()1 L'UtlVlI fltJl'l'UutJtJ 

(2) llJLL'lJClf'llttitlril (Ward-far-ward TransLation) 

(3) 
" 

(4) lif'l1 

(5) (TechnicaL Terms) LLtti 

Lm tll'HlJltJl'l'ULf'ltJ 

(6) rill1"l L l'j mLCl::ri 1 f11i;1Jl 'U ij tll tl LL'IJ Cl LtJ'U• 
LL'IJ" 1 L';'U fl11 

f'l1l:1Vl Actions speak Louder than words. 
English Version I 

3.5.2 2 (Pilot Testing) (English 

Version I) Vl'i.'U'i1 1 
\t " 'U 'U 

flWftfl't;W::L Vlijtl'UtltJm ,"oUtllJCl'HftflL
, 'U" 

"il1'U'J'U 2 fl'U (Guillemin et al., 1993) 

e)"l 1 fl'U L LL"'Uvl 1 fl'U lVltJ lVltJ1,"m
" 'U 

il'U'J'Ufl'l't;11'U LLtti" :;uutJ f'l'J11J L fl'l';j1-irril L'Vw , 
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" " 
1:lJil f11'ltl'i n'U 

3.5.3 3 (Cultural Appropriateness 
Testing) 

3.5.3.1 (Backward Translator) 2 1'l'U (Guillemin et 
at, 1993) fiamvl'lrJ 

qjLL 1 1 LdaVI 1'lJeN 
(English Version I) 

.K 

3.5.3.2 .f11 ElVl"'..'! vl fll'l 'l1 v au m 1'l1:W Lda Vll 1 L tJ1 'Ill qj 'l1U ':i1:W 
L r11 1 au L'd'a..'! (Pilot" "  .-

Testing) (English Version I) vlfllJ'U 
111:Wl'W"ill':iWltl1'ubbnr11m:wt LLa:::L.  " " 
1

3.5.4 4 (Synthesized the Translated Version) 
3 (Third Translator Team) fieJmvl'lrJ LLa:::" Ok!. 

Version I) 

1'U..'! u'U 
" " 2 (English Version I\) 

3.5.5  5 LLtlar11m:WEJeJ'Ufl"'U btlWl 1 'l!tr ll'Vl Ell'll:wvtWl 1 tlm
" (Blind back translation) (English 

Version II) LLtlar11m:WEJeJ'Ufl"'Ubtl'U.f11'1!t11'VlElI'l1:wviH1. (Original Language) 'Uvld 
1v.:ti d d IV,J.flo I SI cv I'!l'!lmf'l'la..'!:waOUU'VlLLuaEleJ'UflaU11 English to Thai Version 

3.5.6 6 bfla1eil'U1'Ur11m:w1 tla (Editing the Blind 
Back Instrument Version) irl'lt:1a'U 

English to Thai version 
" ,  " 

3.5.7 -u'Ul'leJ'UVi 7 'VI1LVitl:wn'U1'Uf11':iLLtla (Translation Equivalence 
Testing) 

3.5.7.1 1'l'l1lili:1aU qjU'l':i W15f11':if11':iLLtla (Expert in Translation 
Editor) fieJ mlill':irJ irl'lt:1a'U " " 
3 OUU Thai Version I, English Version II English to Thai Version 
n'U1'Uf11'lLLtla (Equivalence in Translation) tl':i::: f'l11:W L'VI1 L bdeJ VI 1 
(Content EqUivalence) (Semantic Equivalence) Pl11:WL'VI1 
LVi El:W L 'Vlf'lill'l (Technical Equivalence) f'l11:WL 'VI 1LVi El:W Lfl 3.1';- (Criterion 
Equivalence) 
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(ConceptuaL EquivaLence or Construct Validity) LLa::: 

bV1niW (GrammaticaL EquivaLence) 
3.5.7.2 English Version II English to Thai Version 

1 1;;nu m l11ie:J'U n'um "lJe:J.:J 
'U "U , 'U " 

1 '111'1l

3.5.8 8 LLa:::fl111JL (Reliability Testing) 
English Version II 

"iI1mr'U 
'" " 

(FinaL Version)
'" " 

1 U 
" " 

3.6 15n11fl1Lil'Ufl111;)f1 

3.6.1 1 L'li'U 
" 

LLa:::, 
1 

3.6.2 L'li'U 
'U 'U 'U 

1J1L (Key 
, " 'U 

Informants) fitJ"iI:::I'le:J-:I Luum L u'UuflvitJ-:I b ili:::m:L1a1eJCJ1'1.1 
" " " 

24 .a-111J-:I (1 fi'U) LLa:::hiLn'U 90 1'1.1 1 LLm;, 
rie:J1 'VI '1.1 -:IUflvie:J-:I L "iI:::I'le:J.:J L " ,

1t>1 

3.6.3 
" " " nm L'li'U , 

LL L'Wa11'1 LU'UI'l'U L'li'U Lue:JTI BL1Ja 

3.6.4 (In depth 
Interview) 1 .a-111J-:I q 

" I 'U 

itJ1Jal1ftfll'l Ll11'1 q £11 nUfl1iv1tl-:I L £111 
" • I 

tJuai1'1fi''i1.u q 
• I " 

fh VI'l tJ.:J fl1ii1 va::: L 1J 1fl Lba:::il fl1 iLnu,)tJ1Ja
" " 

'II " 

3.6.5 L'VIU num
'U 'U 'U 'U 

1U I d I 4d IJ' IJ' c:lI t 
'Ufl'VIe:J.:J L'VI m'1f11 1'1 1.:J'1f11'1 L'W €I 1'1 i1 fll'ltJ-:I 'lJe:J.:J 'lJe:J\jatJflfli-:I 
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3.6.6 .Qm,'I1 b
\I \J '\J " 't '\J 

'1111 11J bL 

(Destination Competitiveness & Sustainability) (Ritchie & Crouch, 2003: 60-77) 

3.7 m'\iLi"J'\i'J'U'\i'J1f4iil1fa.. 
6) 

\J \I 'U I 

3.7.1 oU€l1J,,'lJ;j1J.nij (Primary data) L
'U .;.a 'U 'll 

(In-depth Interview) ?l11J 5 
f1111J 11J 1 (11 'U fl1 bL 'll-1oU'U Vl1.:J fl1 v1 eJ -1 Lvi E.l1 LL"::; fl1 mJ 'U 1 eJ Ei 1.:J ti'.:J 'U (Destination 
Competitiveness & Sustainability) (Ritchie & Crouch, 2003: 60-77) 

(1) (Core Resources & Attraetors)
" 

(1.1) VlfIlbL"::;\jiimfl1f1l (Physiography & Climate) 
(1.2) (Culture & History) 
(1.3) (Mix of Activities) 
(1.4) (Market Ties) 

(2) (Supporting Factors & Resources) 
(2.1) (Infrastructure).. 
(2.2) (Accessibility) 

(2.3) (Facilitating Resources) 
(2.4) (Hospitality) 

(3) (Destination Policy, 
Planning & Development) 

(3.1) (Development) 
(4) (Destination Management) 

(4.1) (Marketing) 

(4.2) (Quality of Service/ Experience) 
(5) (Qualifying & Amplifying 

Determinants) 

(5.1) (Location) 

(5.2) (Safety & Security) 
(5.3) f1111J1'11J1'l1 (Value), 
(5.4) (Awareness/ Image) 

3.7.2 oU€l1J"VI;]CJilij (Secondary Data) L
" 't 'U 1..1 

VI'l1.:JaeJ'WlJ'w UVlfl111J L1U1"11111 
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3.8 
'II 

fl1 m1"iJ G'l eJU,j' tJ'VI'",:1n1 LnU ellJ 1'U ::WI tJ'l.h,j' G'l eJU 
'U  'U 'U 'U 

L 1
" " 

L'Vluu'UVi n tJ.:J'VI'".:J"iJ1 L 1 ,  " 
LL eJl.J1 L L

" 
(G'l.fl1.:Jfi 2552: 129-130) " , 

3.8.1 (Validity) 

"iJ1n .fl1f1G'l'U1l.J l.J1 L L fJeJ'Un"'u 1 UfJ.:J 

m u'U V'UfJ'Ufl11l.J L
"  " " m 1'U "iJ1nt!'U 1 L LU
'U  'U 'U u 'U 

G'leJUfI11l.J L LL 1'Uci1'U LM L d 1

tJ ru1 L G'leJU flru.fl1'rj'lJeJ.:J LL 
'U "" 'U "  'U 

1 1 L'VlU 

3.8.2  (Triangulation) 
n1 I'l "iJ G'l eJ u,j' eJ l.J 1 'U n tJ L:a.:J fI ru.n 1'rj 1;tilG n 1 "iJ G'l eJ U LL U U G'l1l.J 1" , 

(Triangulation Method) (eJ1ru 2551: 282) 
(Data Trianoulation) fieJ hi 

'U ::,  'U 'U 'U 'U v  , v 
IJ' cv  Iq ICVoC:ll 

LL 3 LL 
" 

3.8.2.1 LL 'VIci.:J L1m fieJ 1'U"ll1.:J 
" 

1'U"ll1.:J L1mI'i1.:Jn'Ut!'U hi 
"  " 
3.8.2.2 fieJ 

"  " hi 
3.8.2.3 'VIl.J1tJ(i.:J 

" " 'U 'U  'U 

3.9 
'II 

1'U n "iJ1nLL 
" 

LUtJU'Vl1.:J "iJ1 3 1i1LLn 
" "  " 

(Data Reduction) (Data Display) 
(Conclusion & Verification) (Miles & Huberman, 1994: 12) 3.1 

http:VI~.:J'Vll.J1
http:LL~~I'l~.:Jnmn1l.JL
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.... '" , fll'Hfl'U'tJ eJ lJCl 

I I 
J, 

'" L '" fl1'l Vl eJ 'U'tJ eJlJCl , , 

" " 

l' 
*-

• 
• 

 

j  

..I 
'O.,....Vl 3.1 84AU";i::n8'U'tIiHIn'l";i1Lfl,.,::-M-tJ8lJiI (Components of Data Analysis: 

'II 

Interactive Model) 
Miles & Huberman (1994: 12) 

3.9.1 (Data Reduction) fieJ b -;U'U

aUeJG'\'ltJ b 1 (Coding) 1• 
I hi'L ("/11tJ 2554: 240-246) 

 ". 
1 'U'ltlbb aU11-;u

" " 
-;U1 fl tJ bn'U'l1'U'l1lJ-V CJ fl1 'l'l11aUillJCl-;U1 fl fl1'lalJfl1'MrulJ 1 alJfl1'Mru 
o I 0 "  V f " V " I d IV 

bb'U'Url1\11eJfl1 (Word by Word) VlCl1CJ 'leJ'U b'WeJ'W-;U1'l{lJ1'tJeJlJCl 

'U'U bb bflVlaUeJlJtl 1 tJ'U 
"'II  " 

VllJ b 1CJ \I-veJlJ £11tJrifl1'lVl1-VflG'I'ltJ 'I11lJ11 b fl Lb U\I btJ'U 
'U  'U 'U it 

1tJ 

3.9.2  (Data Display) fieJ bbCl::-;U1flfl1'l
" " 

'I11:1J1 LVCJ'U lJ1 L VI "'\I L 1 fl1'l 

b"l1'U (Graph) LtJ'ULbt-J'UiJi1 (Chart) bU'Ubflifl'thCJ 

(Network) bU'UbLt-J'Uf11'V'1 (Diagram) 
•  'II 

1 1tJ (ilf'l1 "/11\11, 2551: 222-224) 
"  • 'II 

eJ'UaU CJ ri1V1'U rl11lJ b vieJ 
'II"  " 

1 b-V1h U'U fl 
'II'  'II 

b 1tJ\I fl1 \It-J G'l'tJeJ\I-iJeJ lJ CJ bU'U bbt-J 'Ufl i1 bvi 9leJ eJlJ G'llJ1 'U 
'U 'U  'U , 
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tl 1
'U \J \I \J 

LLm::'I11oU€JlJ (;llJ 1 e.J(;loU€JlJ"".:J 1'ULLe.J'UfliJ1 L
\J '\J 'U 'U 'U 

3.9.3 , (Conclusion & Verification) fi€J , 
m :::",oU€JlJ" 1 n L m "i" €JlJ (;l bL"::: e.J(;loU€JlJ (;l b

'IJ 'IJ 'IJ 

(;)1"11 '!111P'l, 2551: 222-224) 
" " , 'U 

€I tl L \'11 €I '1..1 'VI €I '1..1 oU eJ:IJ" LL"::: n1 "i e.J (;loUeJ3;l(;l €I G'I 1tltl€J.:J n tl 

1'1..1'" :::tleJ.:J 1'U'Vlf'lti G'leJ'UoU€JlJ"
'IJ 

n tJ't G'I€J'Uf'l11lJrl L btJ '1..1 , 'U 4) "U 'U 

n 1 '1..1 fJ'U e.J" '1..1 G'I 1lJ 1 "i rl 'U fJ'U oU eJG'I vi'.:J n ci L1iJ'U Vl1 n oU €I G'I fJ.:Iii oU eJ lJ" 
, ' 'IJ 

tl1 n "1iJ1 mJl 1 eJ'U 
'U 'U 'U 'U 'U 

oU€JlJ" b eJlJ 
'U 1.1" "U 'U 

, 
1'I11oUeJlJ 1 L tl'U 'U"i tl1 CJ U.:Jf'l11lJ wh:::Vl11.:Jtl"i::: VI '"n n'U eJ CJ 

'IJ 

b eJlJ" vi'.:J n ci11lJ11 <ff'l'1..1 bL":::l 'IJ , 

1'1..1 bij.:J b e.J rl b tl b lCJ.:J1tl bL '1..11 LLrl:::'VI f'l11lJ G'l1lJ11 rl'VI1.:J n11 bb"IJ .:J-U'U

f'l11lJ a 1lJ 11 t;l1 '1..1 n 1"i LL"IJ.:J -U'U-U'U'VI1.:J vi tl.:J L tl1 bL"::: n 1 eJ tf.:J '1..1 (Destination 

Competitiveness &Sustainability) (Ritchie &Crouch, 2003: 60-77) 
oUtll,jrlbb'U'Um1'U11tl1tlLij.:JYl11W'U1 

•  



d 
\J'VI'VI 4 

1'U 1'Uf11 'lLL , 
, 1(91 till1IP1 fl'I!I'l 'lrlL'U f11'l LL, 

b L, , 
(Qualitative Research Method) L l(91t1, 

fl 'l'li11J.f)'l'l!lW L n (In-depth Interview) fl'Um '" dj'U,r L

L 12 fl'U Lii'U fl'l'l1 
• '\J 

tltlflbU'U 2 

(1) 
'\J '\J 

(2) 

4.1 h.l"tlD<lJNf:&t4lDtlflVlan 
v 1.1 I I. I 

Q,/ 4'. cv V • Q,J QJ 1.c:II I -"':II..Q I .:If ..:::II 4J IV 

1iI'l n lJ.f)'l'l!lfJJ Ln tl1 !Il1"lJtl,:)'U n'VItl':) L'VI tl1"!!'l1 1P1'l':)"!!'l lP1'V1lJ 'l'VI tl':) L'VI Vl1(91 

12 fl'U Vi'U'J'lL U'U LViI"1"!!'ltllJ'lnn1r lbVi 1"1 VI OJ,:) ;,:), . nvltl'l L 'VI 1"11'VIEJ L 'VII"1L "".utllJClVl'"

L EJ1lJ'l 1VI q! L u'U,rflvltl'l L L ViI"1"tl'ltllJ'ln n1'l LViI"1V1qj'l 

n'l 'l LL 2561) 1iI'l n n'l 'li1lJ.f) 'l'l!lw,rn 'Vi tl':) L 'l'l"tl'l Vlq! L tJ'U 

LU'ULViI"1"tl'ltIL'li'U flU L LViI"1"!!'lEJ 11 flU 

3 fl'U 2 flU 1 flU 

2 flU 1 flU U'l:::L'VII"1LEJtl'llJU 1 flU 1 fl'U 

L U'U L 1 fl'U lJ'lIil'l nU'lZL f11 1(91 L EJ1 

23-65 4 fl'U Ln-t;EJfJJtl1t1, .
3 fl'U 2 fl'U ,rnfl'lEJi1'lVi'lhU(9I 1 fl'U 1 flU 1 flU 

5 flU 6 fl'U 1 fl'U 4.1 
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d II ':'\ .vnllil4.1 'lIa\lfl'VI1 M'lIa\lflMfln 

.,jo .., ... 
i'lt:I1'U::a1:U'W L'Wfif11f1\J'VI 'lIa .. ..  

651 I '"'111El Nl "fltl(JlLLa'UfI ..  '111CJ2 N2 h:rhLa'Uii 62 1"191 
'" I 

'111ElN3 3 63 .. I 

'YWI'U1alil(JlL1'11 '111ElN4 1tliLLa'Uii4 58 
I N5 585 

'111Elm 236 N6 1"191 
'111CJ35N7 7 l"Vl .. '111El8 N8 l"Vl 

., 
1tliLLa'Uii 'Uflfl '111CJN99 l"Vl .. I 

'111CJLElmlJ'U10 NIO 
'" II ... 

'111CJNll 3011 
.., .OJ OJ .. LL(Jl>1>11'UN12 '111CJ12 'Un'lJty'11 29eNfltj'li 

4.2 
• ... .1 .!'1" '" .II5 u;J;JfI 

(1) (Core Resources & Attractors)
" 

(1.1) "f11'V'1lJihh:;b'Vlfllbba:;lJi1mfl1fll (Physiography & Climate) 
(1.2) (Culture & History) 

(1.3) (Mix of Activities) 
(1.4) (Market Ties) 

(2) (Supporting Factors & Resources) 

(2.1) <Infrastructure)
'" 

(2.2) (Accessibility) 

(2.3) (Facilitating Resources) 
(2.4) (Hospitality) 

(3) (Destination Policy, Planning & 
Development) 

(3.1) (Development) 
Q. tV I I cJ 

(4) (Destination Management) 
(4.1) (Marketing) 

(4.2) (Quality of Service! Experience) 



56 

(5) (Qualifying &Amplifying 
Determinants) 

(5.l) (Location) 
(5.2) (Safety & Security) 
(5.3) (Value), 
(5.4)  m';i-s'Ui'/ (Awareness/Image) 

"  
n1 ';i1 nvl €I" b t11"1l111Jl 1""Il1 1vl €I" b £.11 ci" "vrJ\VI"  

U'U 5 ltJil 
, 'tI 'I  6.J 

4.2.1 (Core Resources & Attractors) .. 
4.2.1.1 G'lfl1YUJiltJ';itb (Physiography & Climate) 

tlL'U Lb€J" Lfl';i1"1l VieJnL Viml L
' '\J  '\J 

,...  ... 
tlll'W"Il1tJ';i::"Il15tJllil tI 'Yh1 Ln 

'U  , "\J 'U 

tJ';it:1I1f.lJ 68 blllil';i (227 'W1il) 2562) bbnt:iim"lJ1G'1,",,'Ui'UeHeJ'ULLrttLLlJJ1'V!n1VG'l1vl'V!m.h'U
" " 

4.1) J11iln , 
4.2) 4.3) 4.4) bU'U;t'U 

'l!nvleJ,'j b l'V!qJ"IleJ'UltJb

vl €I" b bU'Uli';i';ill"ll1 bb eN -'1..11 VeJtI L'W ';i1 t: bU'UeJ'Vl en fl1111 eJ\VIlI-G'llI'U';iru'Vl1"1 '\J  , , 'U 

1'V!nliln"iJ1 n'V!'u1N1G'1" n1l7'U1'U1"1lij\VI
"  '\J , 

LLn t:ileJ1n1l'1bV'UG'I'U1t1b 1';if11il11111nvlem 1'V!fYLtJ L

(Sightseeing) 6) LL'W'U I  '\J' 

1 '1 

"The waterfalls and Phu Chong Na Yoi National Park are nice to 
an,d I enjoy sightseeing with my friends from here." N7, 

LileJ1'UVi 29 lIm1flll 2562 L1n1 17.10 'UJ 

"I would like to go to Phu Chong Na Yoi National Park with my 
girlfriend who lives in Ubon." N6, 2 nllfl1't1W5 2562 

'IJ  , 

L1n1 14.08 '1..1.) 

"I went to Phu Chong Na Yoi National Park with my girlfriend. I 
really like nature places." N8, 28 lIm1fl:W 2562 L1n1 

'\J 

14.09 '1..1.) 

"When 1first came here, my partner took me to Phu Chong Na Yoi 
National Park. I like a beautiful nature and I like the fresh air here." 

, •  'IJ 

N3, 1 2562 10.05 '1..1.) 

http:tJ';it:1I1f.lJ
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"I went sightseeing outside the city at the National Park. It's quite 
far but it's a nice place." Nl0, 26 lJm1f1lJ 2562 

" 
10.05 tI.) 

4.1 el'VlV1'ULL. 
(2562)• 

d 
.I11W'Vl 4.2 

IV II 

col 1. 1 " OJ'Vl1l1: (2562) 

http:j'tl1~mm.:j-'U1~.mV
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d  ... 'I 
.Il1'W'VI 4.3  a13J'W'U 

d 
'VI3J1: (2562), 

4.4  bbll,1,av.:Ja 
(2562) 

3 1) 

V 27.5 eJ'lPl1"  VI" '\J 

2)  -

241.93 LLm: 3) U! '\J  , , 

.:::t.  .<:::II .Q .0:::::.. d..., I d 
25.5 (mlJeJVltlVlJ1V1V1, 2562) 

, \J  " " 
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"l 
" I 

flVl"1 fl fla'U1CJ L , 

'lJvlmL fl 1'IJ;1 

"I like to come in winter because it's very nice weather about 25-

30 degree and it's no rain." N2, 5 2562 L1"1 , 
19.00 'UJ 

"I like winter. 1 don't like raining season because 1 can't do 

anything." N3, 1 2562 L1fi1 10.00 'UJ 

"Winter is nice in Ubon and it's a nice break from the usual heat 

in Thailand." N6, 2 2562 L1fi1 14.00 'UJ , 

"I like to come to Ubon at the end of the raining reason and the 

beginning of the winter season because it's still hot with the sun and starts getting 

cold. 1 like hot and cold." N9, 28 lJm1f1lJ 2562 L1"1 
18.00 'U.) 

4.2.1.2 (Culture & History) 

f'l1a'U1 'V'lW LU'U;i1(;l LL"::: 

.,L'Il'U 4.5) , 
4.6) 4.8) , 

4.9) b

L VI "1n,!'U f\":::LU'U fl vi f)'" b 'IJ CJlJ'11lJ LL., " 
1'IJ,'h'U1VIqj,,:::'V'l11 6'11'UlIllbneN 

L I.L nvlf)'" L ,CJl1m L Lu'Ul ij 

v 
IV '" 

"I went to the Nong Sua temple with my partner to see an 
interesting architecture and met the local people around." N4, 

" 
30 lJfl)1f1lJ 2562 L1f11 13.13 'U.) 

"I went to Wat Nong Sua, the forest temple, Pattaya Noi, and Pha 

Taem with my girlfriend who lives here." N6, 

2 2562 L1"1 14.12 'UJ 



60 

"I like to go to temples in Ubon such as Nongbua Temple, Supat 

temple, and Nongphapong temple for sightseeing around the city." 
IV If' IV d 

N7, 29 lJmlf1lJ 2562 bl(ll 17.14 '1..1.) 

"My girlfriend and I tried to find some places for sightseeing 

around the city such as Nong Sua temple, Supat temple." Nll,
" v 0" d CLI .d 

26 lJmlf1lJ 2562 bl(ll 13.14 '1..1.) 

"I had sightseeing with my partner at Nong Sua temple and other 
temples in the city." N12, 25 lJmlf1lJ 2562 bl(ll 

10.14'1..1.) 

4.5 f'l1(lVl"mije).:Je)'U(l';i1"!111TU• 
d '" .,'Vl:IJ1: elGil'1..1';ielVLbU\il (2562) 
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d Q,I I Q, d 

.fl1YfVI 4.6 YfVHi11 ru 'f1 t;l1'U bb'VI.:! "Il1lf1 eJ \H'l 'l1 "Il51 'U• 
(2562) 

d .., .., 
4.7 

d '" V1lJ1: (2562) 
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4.8 

(2562) 

d I Q II 
4.9 , 

v1:IJ1: (2562) 

4.2.1.3 (Mix of Activities) , 
1 b'll'U fl11cieJ'lbbyj 

fl1 1 bci'U'U1'U1'1.h1UVI fl11bci'Uuu fl'U fl11Yl"EJ'U11 ViEJ'U1'U1'Ub fl11 1 9 

1 (i) fl111 tJ'l.!lJvl'l (i)"EJ fl1:W'u 1(i) 'l'U1V11lJ 115eJ'U b ,:rflvleJ'l b EJ1'l.! 11 1'VI ru, 
1 f1-:U m1lJ'U1 1 eJ'Um1'l.!5111 f1-:U m1lJb'VIci1J'UbU'U" , 
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Lmme:l flL LiJ ijLil'W1 L thNTLJ L 'Ylfl1 n fl))lJ
'U 

flv1e:l"l Lv1 tJ1 flvl e:l H v1tJ1 ri1'LJ1'VIq!LU'Yl 11'U)1 L flci11 LU'W 'U Li1'IJ 

'Yle:liLii(JJ 1 'UtJi!h 

tJ.Q• 

"I didn't know that you had the activities to do here." (t.rLi 
alJJl1'Mwl'l'IJv1 N1, alJJl1'MWLije:l1'IJv1 3 fllJJl1oW'lJ5 2562 L1m 13.17 'IJ.), 

"I tried to find the information on the internet but it didn't show 
up." (0ia1Jil1'MWI'l'IJv1 N2, 5 2562 19.16 'IJ.) 

"The activity that I wanted to join was very far from town. It 
probably took all day to do there. If there were more activities in town, it would be 

':'l v., "col ..l!f. " ..good and could attract more tourists to stay longer." N8, bllJJl1'MWblJe:l 

1'IJv1 28 lJfl)1l'llJ 2562 14.20 'IJ.) 

"Ubon didn't really have any interesting activities here. Ubon 
should have more fun or adventure activities and also promote in English on the 
website or have the leaflets in the airport, hotel, restaurants etc. so tourists can plan 
to do things. The problem is they don't know any information about that. So I don't 
know what kind of activities I should do here." (0ialJJl1'MWI'l'IJv1 N9, 
28 lJfl11l'llJ 2562 18.20 'IJ.) 

"I didn't know what I should do here. There was nothing to do 
and there had no fun activities here." (mialJJl1'Mwl'l'IJv1 N10, alJJl1'MWdje:l1'IJv1 26 

'U 

lJfl)1l'llJ 2562 10.20 'IJ.) 

4.2.1.4 (Market Ties) irflv1e:l"lLv1 tJ1v1lJ1v1e:l"l Lv1tJ1 

iJ"l "l'VI11ii "lI i51 i1 ri1'IJt 'VI £11 LtJ 'IJ irfl vl e:l "l Lv1 tJ1 v1 ij1 (JI(l tJ) ::J;Hr1L ellJ 1 tJ lJ 1'l'IJ v1 fl . .
L-tl'IJ ijdiJe:l'IJ 'VIje:l ijl'l)e:l'U1'li'1 v1oWflm;(tJml1 )1"l1ti1i1 "ll 'U, 

fl11alJ111'Mwir flvl e:l"l bv1 1'VIq! 1'IJ 1bbl'lijl'l'IJv1ij f'l11lJalJoW'lJ5v1m;(tJ e:l 1.'IJ 

bLt:J'lJ1J1 bvJe:llJ1 tJ e:l fl mr'IJ L vJ e:l'IJ 1 

m'VIci1.Qii'W1 irflvle:l"l Lv1tJ1LtJ Lv1tJ1"l1lJ bv1 tJ11'l1"l 11

"I come here to visit my wife and kids and they probably take me 
to visit some temples and then we will go to waterfall." (0ialJJl1'Mwl'l'IJv1 Nl, alJ111'MW 

d Q.I d III 

blJe:l1'IJ'Yl 3 2562 b 13.30 'IJ.) 
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"I come to travel here to meet my girlfriend. We plan to visit 

temples before we go to National Park." N8, 28 

lImlflll 2562 n'11 14.30 'UJ 

"I came to visit my foreign friend who has the wife here. And 

I will try to have Sightseeing around like visit beautiful temples, go outside the city to 

visit National Park, and some other places in Ubon. N2, 

5 2562 n,n 19.311,JJ• 
"I came to visit my son who works in Ubon. And he probably takes 

me to visit temples and some nature places, and 1 will try to do some activities here." 

N4, 30 lIfl'llflll 2562 n"l 13.32 'UJ 
" 

(Core Resources & Attractors)
'U 

..:ltl (Physiography & Climate) 
'U 'U 

(Culture &History) (Mix ofActivities) 

(Market Ties) J'U'V1'Ul1il'fl'vieJ"IL tl1a1'U1V1qjllIL

LLa1 vill'YlLtJ'UL 'Yl'l1flvlel"lL
'U 'U • 

fl'Uffl bLVlci"lvleJ"I L. " 
tJ1tJfJ"I LL m'l3J fl'l'lail"1 

" 
b Vlqj'l1eJ'U1 tJ b U1 tJEJ"I LL Vlci"lvleJ"I L tJ1 

L"li'U eJ'VltJ1'U bb 'U1 tJeJtJ b. " 
"11 'In ttl 1 'Ua1'U"lIeJ n'il fl'l'lll '11nvl eJ"I b tJ1 fJ"IhJi1 "I 

" 
il'nvleJ"IL VlruEJ"Ihlal111'lm<U1t;"I" " 
<U tJ1n'Un'il fl'l "IV! eJ 

• 
nil'n J'Uu 'Ufivm 

'U 

(Market Ties) " . 
1'YleJ b

'U • 

4.2.2 (Supporting Factors & Resources) 

4.2.2.1 lfl'l (Infrastructure) 
"" • dO 

i1 1 tJ;{1 tJ flll'Ulfl3J'1J'Ua "I bbrl 'ltl

'ltl1 "Jt1b 'lmbVi 
b bb"::: , b1f'U h "I'V1 tJ'l'U1fl fl'l'lvleJ"I b tJ1 

" 
1vHh 

a1'U1 Vlqjl 'Yln 1 fll 'l 'VII"I1I1fJ"I V! fl1111a:::1911 fla'U 1 'Vl1"1'U fl bLfl • 
'Vl1 , 1'1n fJ"I LtJ'UeJtJa'l'lfl G1'lV1f'Ufl'l'l 

, .,' 
eJl'U1tJ 'lvl em 1 tJij 
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"It's very easy to come to Ubon by plane. There are many flights 
to come here and cheap as well but it's a bit difficult to me to get the taxi or tell 
them where to go because they can't speak English." N4, G1lJ.fl1wcl 

30 lJm1fllJ 2562 L1G'l1 13.39 'U.) 

"Taxi service was good. Bank service was very good. But it took 
time to communicate with people in English here because they can only speak some 
English." N5, 31 lJm1f'llJ 2562 nm 13.35 'U.) 

"The infrastructure in Ubon is good, convenient and cheap. 
/ used Public transport like airplane and taxi. Everything is accessible." . ., 

fl'UVi N6, G1lJ.fl1wclLiiBl'UVi 2 fllJ.fl1Yr'U5 2562 nG'l1 14.37 'U.), 

"/ 've never got a bus, train and the taxi because the language 
problem. I've never use 50ngtaw because / didn't know where they went, no 
information how to get transport. So / normally go myself or walk and / rented a 
motorbike to go around the city." N9, 28 lJm1fllJ 

2562 nm 18.38 'U.) 

4.2.2.2 fl1'HoU1f1{1 (Accessibility) 1) 

2) "l 
1) n1 LoU1f1'l '1 VI 1 '1 {lVil

llPi'bLr1 , 
B1n1f'l llPi'bLr1 b b

L 1Villi v , 
• v 

.::IIiC.'Ijj c:i 01::\ V V QJ' I t 

.. " " 'U 

tJ1'U Lii f) '1 {lirnvlB '1 L 1 G11'U1VI qj L 'U'VI1'l fl M 1 L'VI PllJ 1 L'VI Pll 'VI tJ '1 Vl1

m{lL m'lL 1i L 1 G'l1U'U, . . 
{lVil ::;lJ1 ru 1 .ff11lJ{I ...h 1 L n G'I'U1 EJ, 

1 Iii' 1'LIii 

"I flew by plane to Bangkok then to Ubon 
Ratchathani." N5, 31 lJm1f'llJ 2562 nm 13.02 'U.) 

"/ travelled to Ubon Ratchathani by plane from 
Bangkok." N8, 28 lJm1fllJ 2562 b1G'l1 14.05 'UJ 

"/ flew from Bangkok to Ubon Ratchathani by plane." 
N9, 28 :wm1fllJ 2562 nm 17.23 'U.)

" 
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2) 6"1 I 'IJ , 

G'11:IJ"H;lL n LLn 'l{)tJ 'l{) 'ltWlh 

L Unv1B-1L G11'U1 YlB1tJiJ-1 
d , ,,4 dj Vv d it v v 

G'1{)1'U'Vl1'l1-1 , fl'UL'VlB'U , \1'lB 

'Ufl1'lvlB-1 L L L tJ1G11'U1 LliB-1 mJG'l'l1"!lol'U 
" 'IJ , 

1tJd 

"It's easier to access to other tourist attraction by 
renting a car because I can plan to go many places in one day with my partner here." 

Nl, 3 2562 LdG'l1 13.40 'U.) 

"It's quite easy to access to tourist attraction. You can 
get vans from the bus station, hire a taxi privately or a car. So my friends and I hired a 
car to go many places in Ubon" N8, 28 :lJf1'l1f1:IJ 2562 
L1G'l1 14.39 'U.) 

"My girlfriend and I rent the car to go many tourist 
attractions outside Ubon." N2, 5 fl:IJ.rnn'U5 2562 L1G'l1'IJ , 

19.40 'U.) 

4.2.2.3 (Facilitating Resources) 
tJ'):::nB'U 1 1) 2) 

.... ., .... .:3) u-1 

1) -1 eJ1'U1 tJfI11:IJG'1::::m n1 ,):IJ • 
n1 t1 LftB n\1(;l1 tJ,)1f11 nvlB-1 L tJ1"!l111'l1-1"!l1 1\1 LbG'l B-1 

,\!1nU'Ub b.ul'l t1bftB bb'Vl-1 
'IJ 

m')1 Lbnu nvlB-1 b tJ1"!l11 b-U'U 

ii11'UB1\11'l ii'U,)'ltJ1 i181\11'lb ii,):::'U'UfI11:IJtJL1 

tJ Vil'l b "lf1Tth 

L b G11'U1 n'\!1 flm') 

b LVitJ 'U ')1f11 L tJ'U G11'U1\1q! tJ LftB ')1 fl1 tl n fl:IJ R1 Vi'\!1 ')W1 L'IJ , 

tJ'U\1an 1tJd 

"I like the hotel in Ubon. It's not too expensive. The 
hotel where I stay is nice, clean, and safe." N2, 5 

2562 nG'l1 19.43 'U.) 

"I normally book a hotel from website because 1 can 
know more information about the hotel, location, price and facilities. Like, I booked a 

http:LLG'l::::fl11:IJtJL1B~.nm
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Sunee hotel because it's in town, easy to go around. There are a swimming pool, 
shopping place and nice hotel that I can enjoy relaxing on my holiday." 
fl'UYi N4, 30 :um1fl:U 2562 bdfl1 13.46 'U.) 

"It's a reasonable price for hotel and it looks nice and 
clean." N7, 29 :um1fl:U 2562 bdfl1 17.46 'U.)... 

"The hotel is nice and clean, and it's quite cheap here." 
Nll, 26 :um1fl:U 2562 bdfl1 13.46 'U.)... 

'0 1 i1v .-flU12) 'U 

'U1{ a'U Vlfl1 flVlfl1 £.I VI , 
Google, Trip Advisor, bbfl::: Facebook 

1 'il:::"!l€l'Uhlt 'W'UbfJ€l'U1VI:U 1 
LLflflL 'il1 flVlfl1 £.I 1 b bfJeJfl11:U b 'U1'U £.I 

1tid 
"I like going to foreign bar and restaurant, such as Ubon 

Irish pub, Seven Sea, and the Outside Inn. I like the music. It was nice and I enjoyed 
with my company to speak English." N3, 1
2562 bdfl1 10.34 'U.) 

"I like drinking at Ubon Irish pub, The Outside Inn, 
Chomjan, So Rich. I like to go both Thai and foreign bars and restaurants." (rrt

N9, 28 :um1fl:U 2562 b1f11 18.34 'U.) 

"I like eating by the Moon River, I also like night club like 
Tawandaen'g and Country club. I like drinking at Thai open-air bar too for meeting 
friends and relaxino life in Ubon." (m N2, 5 fl:um-n'U5 . 
2562 b1f11 19.32 'U.) 

3) ei1 'U1 £.I fl11:U G'1:::m fl1 'Ui'l1 'U bbfl 

3 1 fi€l 
£J:U1.:J 1{;1 £J'il1flfl1 t m'l<fW'lJeJ .:J'Ii'nvl€l.:J bYi £.11 "1111 'W'U';h 

'li'flvl eJ.:J bYi £J1"11€l'U1tlYivl, b eJ.:J'il1 \I flfl1.:J bii€l.:J 'lJeJ.:J Vl fl... 
vi11 b-v11... ... 

eJ'U 'U eJfl \11 n;l1'UG'i1'U'lJeJ.:J fl1 .:Jiif'1'UVfl1 A'1 b G'1UVVl11 b1eJ{ 1€lV1 eJtI ... . 
Vlq!"I1€l'U1 bfJeJ

1t1;1 
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"I go to the gym, running around the big lake, Nong 
Bua Park, or Thung Sri Meang Park, do Muay Thai, go to Starbucks for a cup of coffee, 
go to swimming pool at Sunee, read some books. A few days ago, I went to feed the 
fish that was pretty cool." N9, 28 3Jmll'13J 2562 nell 

18.38 'U.) 

"I went to the lake, markets and Central Plaza. I traveL 
around surrounding areas and try local eateries shop." N5, 

31 3Jmll'13J 2562 nell 13.37 'U.) 

"I waLked around the lake, had a relaxing sunbathe by 
the pool and did the massage." N2, 5 2562 
nell 19.37 'U.) 

4.2.2.4 tl1':il (Hospitality) 1
tl1':il'lel'U1un'U'unvlel-:JL ':ielUi B5CJ1P1'

1 h L t-1'i1ml3Ji."I" 1 "li1CJL'VIfiell'Utl1':i , 
uli 

CJ'I1nvlel.:! L 1 1'Ul L CJ1l t-1' nl':il'l el'Ui'u mil.:! 

bU'Un'ULel.:! hiLill L

'v1'11t-1''lJnvlel.:! L 1 L il3J1v1m L 1 , 
1tJ;l 

"LocaL people are very friendly, nice, and helpful. I've 
never seen the arguments. A few days ago, my phone is broken so I went to 
Starbucks and asked the staff to contact my friend that my phone is broken. So they 
are very helpful. And I also have Thai friends took me to travel outside the city. Some 
evening, I went out for a drink then some Thai came and taLked to me. They are very 
nice." N2, 5 2562 nell 19.53 'U.), 

"They have a good service although they can't speak any 
English. When. I a problem, the local people will offer help." 
N6, 2 2562 nell 14.48 'U.)• 

"LocaL people have been very kind and friendly to me. 
Some Locals who can speak English give advice about tourist attractions. LocaL E-san 
people are great because they are friendLy and welcoming." N7, 
.., d' e:J Q.f d \I 

29 3Jmll'13J 2562 nell 17.53 'U.) 
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"The majority of the peopLe are fantastic They are 
hospitable and friendly." N8, 28 2562 b1ft1 

1453 'U.) 

t:y19i 

-ru L'lJ'UeJ LU'Ub " , 
1l1f'11bb'U:::'t11 'Ihm bU'U b '1 

.., I 1. 1.J' u'U 

"My friends in Ubon were very good host while I was 
traveling here. I was so impressed." Nil, 26 
2562 b1ft1 13.46 'U.) 

"My partner and relatives here are very friendly and helpful 
." N12, 25 2562 b1ft1 10.20 'U.)

" 
"All people I knew here were a good hospitality. They took 

me to have sightseeing a lot of places in Ubon." Nl0, 
26 2562 L1ft1 10.40 'UJ 

(Supporting Factors & Resources) 
(Infrastructure) (Accessibility) m'jel1'U1v 

(Facilitating Resources) (Hospitality) a'U 

'U ilm'ju'iin1 'jG'l1 'jn1 'jw:::'I.h :::ntlu 1 V 'U , ... 

a1'UL'VIru L 'Ua1'Unl'j b vitJ11 '\J bb , 
'1 '1 nUL

, !, I V 
q 1"'=11: IV V 0:::11 «=II 0 II V v -=A v 

'Utl1'V11'jbbft::: b LLft:::'VI ft1n'VIft1 V n 'UFlft1V911\1 '1 
b'1l'U nl'j-tltl'\Jt1\1 m 'jeJ tl n nl G'l1'UG'llnl 'jW::: L (9l 

L L b 'U1. . " 
1 1 u'Un'ULtl\l 1 'U:::Ul 
1 'U 'YIl1 b ;]11 

'Vlfi1'V11 nvlmbvim1 b
'II 

1-tlL1ftl1'Um'jvltl\l M 
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4.2.3 (Destination Policy, 
Planning & Development) 

4.2.3.1 (Development) iTnvlfl>1L 1
Q.I Q.I QoC:lI QJ' I.J 4 Q,I I d ...:J -=J Q.I tV 

':i1 "1Ili1'U1I n'l':i'Vi(9l.J'U1 m':i'VIfl>1 L'VI Em n'VIfl>1 L'VI tn1l1 'VIfl>1 L'VI n 
""" ....." , 'U 

"1J'U 1il>1'U 

1) (9l.J'U 11'U n':i':i1l 1 'U LL v1fl>1 L tid , 1 "1Ili1;j 

L iif11111LU'Uli':i':ill"!l19i L 1VI qJ1

L -;ij1ilf1 
'U 'U 

'1 
QJ' I ..J 'd I I QJ V t II co. I 

'Un'VImL'VI£)1L'VI£)1"!111U':i':immi"f':iflU '1 '1 L"1I'U 11il ':i1Ufl1V11':i VllJU1'U':i1lLL1I'U1 

1(9l.J'Uli':i':i1l 
'U 'U 

-;ij>1 Vl11il ':i1"11li Iil flvleJ>1 L £)1111 L £)1 if>1-;ij 111 fl , ., 'U .. 

1tid 
"Ubon should have developed Moon River to have more 

interesting. I think more facilities and activities should be organizing near the moon 
river such as boating, kayaking, cruising, and sailing. They shouLd use Ubon as a base 
to boat down the Moon River to Khong River tour around and stop in Ubon to enjoy 
the night life, singing, and drinking. There are the pLenty of hoteLs. They can do 
something with the hotel; maybe do a tour to temples. There are a lot of attractive 
places in Ubon." N2, 5 2562 20.00 'UJ 

"Music festivaLs are a great way to attract tourists. Ubon is a 
great place already. It perhaps needs more exposure, on the internet and social 
media." N6, 2 2562 nm 15.00 'U.)'U , 

"It will be good if they have some fun things to do, like go kart, 
water sport (speed boat on the river) or some Nature things like walking or running 
traiL, something interest around." N5, 31 lln11f111 

'U 

2562 niil1 14.00 'UJ 

"Ubon should create more fun activities to attract more 
tourists. I sometimes get bored because I have nothing to do during a day." 

QJ .. oJ Q.I if4cvd 'U 

G'f1l.ll1'MflIf1'U'VI N12, G'f1l.ll1'MflILlleJd'U'VI 25 llfl11f1ll 2562 nm 10.40 'UJ 

2) -;ij>1V11IilflUm1"11ti1;jLU'U-;ij>1V111il 
.J Q ..::J t c:i d I g' Q.I 

L 'VItn'VIVliil1 flVliil1 £)'VI,:j'VI1>1li':i':i1l"!l11'l LLiil LLIil if>111 -u'U fl1':iVi if>111l 

fl llil 
• 'U 

Vi £)1"1111 1'11>1 "1119i Vlru'ViU11-;ij>1V11IileJUiil':i1"11li1U 
1V ., 1V 'U 
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'" 4 , 1 ....,j ., 1 ..11 ,'VlL L'Vll'! :::'lJtllJ"'Vl b \I 'Vl\l'Vl1\1 tltl'U "'ULb":::tltlll "'U L'lI'U 

1'U1.Hh Ul'lfH'I1'S thCl 

fl1'Svitl\lL "\I'S1Cl"::'; LBClI'l t111 

"When you look at Thailand, Ubon doesn't come up first 
you should visit, so I think somehow, Ubon tourism should have more advertising. 
People can find it. They don't know here. It's nothing they can do in Ubon but they 
need to do outside Ubon to advertise in magazine or on the internet." 

N3, 1 fl:JJil1Yr'U6 2562 L1"1 11.00 'U.), 

"My first time I searched about Ubon, There are two things 
come up on the internet, the restaurants and temples. I don't think the place outside 
Ubon didn't advertise enough. Ubon doesn't have boat trip on the River; it would be 
oreat if Ubon has like that in town." Nl, 3 fl1Jil1Yr'U6:. " , 
2562 n"1 14.01 'UJ 

"Ubon needs to have more English signs and more 
information because cannot plan my schedule so they should have more 
information leaflets, signs, tourist attractions map at the airport and also more 
information on the internet in English." N9, 28 

:JJf1'S1fl:JJ 2562 nm 19.00 'U.) 

"When I searched on Google, there were some English 
websites but I cannot access. It's very difficult to find English information so I cannot 
make my schedule and miss somewhere I should visit." N12, 

25 :JJf1'S1f1:JJ 2562 n"1 11.00 'UJ 

"1fl'UbCl'U1t1'lJ tl\lLL (Destination Policy, 
Planning &Development) (Development) 
uflvitl\l L tl1fl1 ,,::: 

flvitl.:JL U'U'S::.;tI:::L 1I'ltlf11'Su1 'Vl-rV'lCl1f1'S 
" 

(Marketino ) 1"" :. 
fl11.:J'lJ11\1LLG'\:::L flLLfl'll11 1'l1.:J'lI1 &i:JJ1 1mjLLG'\:::tltlvl1mj 

'\J 

L flvitl.:J L
I I IV '\l 

Unvitl\l LVi CJ1 bLG'\::; b n:JJ 1flii'U 
'\J 

4.2.4 (Destination Management) 
4.2.4.1 f11'S1'I"11'l (Marketing) , v' \J 

"\lU 
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1) L-tl'U Google, YouTube, Trip
'\l 

Advisor, Facebook, Instagram, Website 
2) L-tl'U 

I'U' • I" 
¢.I Q.,I I -=i 4 4: o:::d Q.,I Iq/l"l 0..1 q

th:::ml"1 m':i"€lumlJfIU'U n'VI€l'l L '1 VI':i€lI"l'U'VI€l11"1 €l 

"il1 nn1':icllJI11'l!rnJt)'nvl€l'lL '1"1J1 
., cJ'IbJlJ1 'V111, I 'U 

n1':i'l11 L"'Umd€lVl1'1J€l'lLLVla'lvlm L 1..1 

., hJ vi11 vi11
I \I "V " 

tJd 

"I didn't see any leaflets in the apartment. They haven't got any 
information at all. Even at the airport. It's only little tourist attraction that is available 
in Ubon." N2, cllJI11'l!rw 5 fllJi11";'UB 2562 na1'\l , 

20.07 'UJ 

"Ubon doesn't have enough information in English or advertising 
of local attractions." N5, 31 lJn':i1f1lJ 2562 na1 

" 
14.10 'U.) 

"It's very difficult to find the tourist information in English on the 
N1, 3 fllJm";'UB 2562 na114.10 'UJ'\l , 

Lbliimh'11':inVl1lJUnvl€l'lL 1
I d. I 0 I V ..dvv -=- v 1c:J IIV IV '1 r-I1'Un1':iLL'U:::'U1 U€lnVl€l (Word of Mouth) '<\11nr-lf1'U'VI':i'<\1n 

"" " €lUa':i1"1JLiTU L L 1VlfI b 1
, "II " 

'VI':i1U-ll€llJa'VI1'1n1':ivl€l'lL ., nUb ci€l LU'Ui11'U1V1f11 b'U I \I 'U lJlS 

'1 cJ'I1aJlJ1 -ll1t1'1-ll€llJa'VI1'1 fl1':ivl€l'l b fl 'U:::'l11 ... 
U€l €l'<\11 1"l11lJcllJ";'UB'VI1'1 (Market Ties) 
d OJ I d I Q, v d 0..1 o.J cv .c::i ..# c:lI dq 4.J Q.,I tt V 4 
'VI'U n'VI€l'l L'VI V1'l111 Vl1 'I"1J1 VI L'1J1lJ1 L'VI 1 'I 1'l1Li1'UL'U€l 'I '<\11 €l 

1. tJd" " , 
"I know the information from my friends, local people and other 

tourists aren't leaflets, information or advertising." 
N4, cllJm'l!rruLi1€l1'UVi 30 lJn':i1f1lJ 2562 na1 14.12 1..1.) 

"Most of places didn't have English Information. It's difficult to me 
to find information by myself but I'm very lucky that I make new friends in Ubon and 

http:na114.10
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they can speak a bit English." N7, 29 l.Jmlf1l.J 2562 
ncn 18.10 '1.1.) 

"I found out the information from word of mouth. Mostly, from 
people whom giving me an advice." N8, 28 l.Jmlf1l.J 
2562 nell 15.14 '1.1.) 

4.2.4.2 I'l Will'Yl fl11/ th nl1ru (Quality of SeNice/ Experience) 
f1WI11'Yl m1flun L b-Ull.J 1 b tI') , , 

1,)l.Ji1.:J 
V1u.:J '1.1 n 'I!I byjuL tllJel bL'U::'l11 "If') Vb l.j bbm"lJU qjl-11 fl'U 
tinl'lu.:Jb bba') L"il '1.1 m1l'lu.:Jb tI') bba')u mn 
ml'Ul.J1L Lbel::bni'l m1'UtlnlJluL yju'U n li'ltl"ill b

" 
"111') Ll.jru1 tiel:: bB t1i'l':h th m'Swm1l'lmb L i'l tJ'UCl'S1"11l51ilijfl,)1:W LtJ'U 

u • 

fl'U btJ.:J ijfl,)l:WbtJ'UiJ 1'l1 tlfI,)ll.J h L
'IJ 

L nl'ltJ.:J b beV1L"ilfl'U 
v11L Loff b'VIi'll '1.1 tiL 'Ufl1'SbbUClil1'I!Il 

byjtJ "lllL"iJ1Jl1.:Jfl'U 1u.o 
"It's difficult to me to ask some information because there are not 

many people can communicate English and it takes more time to understand each 
other. But 1 like people here. They are very nice and kind." (rJl N4, 

QJ G'tl.JI11'1!1Wb:wm'U'VI 30 :wmlf1l.J 2562 nCll 14.16 '1.1.) 

"I always go to Thai people to help me to call the taxi but it's 
difficult to communicate; only some people can speak English. Sometimes they don't 
help because they are shy to speak English." Nl, 3 

'IJ 

nl.JI11<W'U5 2562 b')m 14.13 '1.1.), 

"They have a good seNice, although they can't speak any 
English." N8, 28 l.Jmlf1l.J 2562 nm 15:20 'U,)"People 
here are very nice and kind. They can't speak English but they try very much to help 
me. We use the sign signal. Generally, people understand. Sometimes I draw picture, 
write the name of the hotel or use Google Translate to communicate." 

cJ Q.I tf4vd QJd' 'U 

f1'U'VI N2, G'tl.JI11'1!1Wb:Wm'U'VI 5 nl.JI11'Yl'Ufi 2562 nell 20.18 '1.1.)• 

"Local people help, especially, if you need transport to 
somewhere. 1 can speak a bit of Thai which makes it easier and it normally goes 

http:U~.:Jl.j1
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smoothly. The English level in Ubon is not very high." N6, 
2 fllJf11-n'U5 2562 L1"1 15:17 'U.)• 

"Only some people can speak English so it can be difficult. Only a 
small percentage of local people can speak English. Most people cannot 
communicate in English." N7, 29 lJfl'l1FllJ 2562 L1"1 

17.18 'U.) 

"il1 L Ell (Destination Management) 
fl1)(Jj"1\j) (Marketing) 'lh:::"''Ufl1)ru (Quality of 

Service/ Experience) (Marketing) 
fl1 )vieJ\I L En1 fl m mlJ L u'UFl'U1 " " ., 
uflvieJ\I b bvieJ L 't1)1 :::um1e:m fl1)

" 
l,,'I1bbi.'1:::m)'vlli.'1'11 b"l1'U 1'Utlib ihtJ 1'UC'l'U1lJU'U 

h\lLL)lJ 1 1'Ul"11lJ1 

'VI1 L u'U):::tJ::: L. " 
i.'1) 1"ll51UFll)ijfl1 bL":::oWl1lJ'U1t 'U 1 eJ 

eJe:J'U bvie:J1

L b fl LL"::: b
" " 

L t tl):::G'I'Ufl1)ru (Quality of 
Service, Experience) f1l)b fJt1Jil1't11'Ufl1)'U'ii fl1)1\j)£)L0't11:::f1l1lJG'l1lJ1)tlt

fl 1'UVl 'Uf11) b qj 'U11 f1'U1 tl bb'U:a71 

uflvieJ\lb tl'UFl'U1 L tpJeJ1tl t
" 

b EJleJEJ1 fl L-1f1lJ1 LL"::: vi b tJ'U):::tJ::: L 1l'U1'UlJ1
" 

4.2.5 (Qualifying & Amplifying 
Determinants) 

4.2.5.1 (Location) 
• 'U • 

(J1:::1'UeJeJ fl'!l fl L b'Vlf'1 tJtl):::"ll1"ll'Ui.'11l... 
Lb,,:::nlJ'V1"ll1tl):::"ll15tll(J1tJ flfl)\lL 'Vl'V1lJ'VI1'UFl) 630 f\1"blJ(J1) ij 10 1" ".

2562) Lbi.'1:::eJ1t1J1 4.10 
eJ'U")1"ll51'U, 2562)• 

..  
" 

Vif'1(J1:::1'U(J1fl 1G'15) 
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4.10 •d Q..1 Q.I q 

2562 

b 1muihl1 t:ln b 'U mJ1?l5':i •  u 

l f1Ill ?l151':if1l-r:o u  

tl l
" 

Yi'UllU b 1'V1 ru l tJA€l tl':i m u •  • 

L UUl'VlP11v1tJ l ltJ '1 

"My next destination is Bangkok." N6, 
Q.I CLI 

lU'Vl 2 tl:lJillYiU5 2562 blm 15.20 u.)• 

"I'm going to Vietnam after Ubon." N2, 
c.JQjd " 

l:lJ€l1U'Vl 5 tl:lJmYiU5 2562 20.21 u .) • 

"Ireland where is my home country is the next destination." 
OJ c:::J Q.I t'clevc:.l  " 
?l:lJm'l'ff1lflUVI N4, ?llJm'l'ff1lb:lJ€l1U'Vl 30 :lJtl':ilfl:lJ 2562 14.20 u.) 

1
v  " 

" l  < dI wil go to Laos in a few day by van."  N3,
" 

1 tl:lJm-WU6 2562 b 11.20 U.) • 
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"I'm going to Laos by bus tomorrow." (cJl N5, 
31 2562 L1rt1 14.15 l..!.) 

4.2.5.2 (Safety & Security) 
1'lXm1,bm e:lVl1flllL L'lil..! llfl1l..!tJ1• v 

LL rt 'U fl1 1 vl e:l {I b tJ 1 G'I t:11 il 1 1 1 G'I t:11 il 'U L'W -l 1 t1 '\J fl1 1 qfl dll..! dJ l..!!ill..! 
fl111 Vlqi1 

'\Jrt fl11vle:l.:J b tJ1mn vi! b'VIt'I fl 11 btll..! e)l..!t'l11 v. • 

'Vl1'WcJal..! 
'" 1 lOlA'ul..! 

"Extremely friendly they are giving a feeling of relax, friendly and, 
nice, and I've never seen the fight or problem in Ubon." N2, 

.. .,j '" ..I '" .. )5 2562 L1rt1 20.40 l..!., 

"I've never felt in danger. I feel safe while I was traveling in 
Ubon." N4, 30 2562 mn 14.38 l..!.)

'U 

"I've never felt in danger. I have never lost anything while I was 
walking around Ubon." (cJl N5, 31 2562 b1"1 

14.40 '1..1.) 

"Thailand is a safer place than England. And I've never seen the 
fight in Ubon." N3, 1 2562 L'J"1 11.37 '1..1.)v • 

Vrl1l..! 1 'VIqiUflvle:l.:J b

L'li'l..l bL'W'I..I v '" v 

Vlie:lVl1flUflvlmL 1tii!Rl..!bVla1dt Vlie:l 
" " II 

,bmui1'lJUtyVllI'i1.:J v'h t 'lXUflvle:l.:Jb

"I feel safe. My friends always tell me how safety Ubon is." (m", 
N10, 26 2562 L1fl1 10.56 l..!.) 'U 

"It's safe travel because my partner guided me how to stay safe 
and gave me some advice while I was traveling around. N9, 

, ..I 'U 

LiJe:ll'1..1'Vl 28 2562 b1"1 19.40 l..!.) 

"My girlfriend who lives here will help or give me some advices if 
something happens. It made me feel very safe to travel here." Nll, 

• , 'U 

26 2562 b1rt1 13.34 '1..1.) 
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4.2.5.3 (Va lue) n1 L

(Value for Money) 1 m
€l1V11'.i rh bVllJ1:::r1lJ 

I. ViGil nfllJrl1l I. v , 

LVI lJ1::: £'IlJ 'Utl n\l1 nd'.i11"l1€l1V11'.ibba::: bl"l L I.VI lJ1::; r1lJ '.i1 1"l1 v 

\l'Ubn'U1 I. VllJ1:::£'IlJ iin1'.i1'[v , 

1 111 I. L nrl1 1tJ1'U I. n v v 

1tid 

"The cost of traveling and living in Ubon Ratchathani is very 
reasonable. An accommodation and Food are very reasonable too." 
N2, 5 nlJm-W'U5 2562 b1a1 19.42 'U.), 

"The cost of traveling in Ubon is reasonable price." 
, " 

1'l'Ul1 N4, 30 lJn'.i1l"llJ 2562 na1 14.40 'U.) 

"It is very cheap to travel to Ubon. I spent 1,500 to 1,800 baht for 
a ticket, a,nd accommodation is about 500 to 600 per night." N8, 

28 lJn'.i1l'llJ 2562 na1 15.43 'U.) 

"I think the cost of travelling in Ubon is worth it because it isn't 
expensive. To stay two nights in Hotel and travel around the city are around 2,500 
baht." N7, 29 lJn'.i1l'llJ 2562 na1 18.42 'UJ.. 

1,"'lJtllJa L 'Urn'.ilJ1v1tl I. v 

tI'.i::: LVlt'll VltJ rl1 I. n n1'.iLLam b, 
1 

l'U rn'.ilJ I. I. rn .. , , 
lJ1 n 1'U n1 '.ilJ1vl L bVI t'l1VltJ tJ L tJ1 LL bVlt'll VltJ, 2558) 
.., .. ., lt1cfI 'U 

"The currency exchange to Thai baht is worth it to travel here. I 
can spend a lot of money with good food, hotel and drinks because everything is 
quite cheap in Ubon if compare to my country." Nll, .. .., ..I  
1'UVI 26 lJn'.i1l'llJ 2562 1.1a1 13.40 'U.)  

"I paid less money for the flights, hotel, food and other things with 
an inexpensive price. The cost of living is pretty cheap to travel here." (m

Q.I..i .. '* ..., d ,,;
VI N12, 25 lJn'.i1l'llJ 2562 na1 10.14 'U.) 

http:iin1'.i1
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• v 

4.2.5.4 f11'li'ui/ (Awareness/ Image) 
IJlG'leJfI f11'lvl L L Wi1'U fI eJUCl'l1"t1iiTULLCl::: 

• 'U 

1 L m \I1f1 L L VI qj 
"1 

'U I 'U 

"tIeJ fl'U1'U VI 'U fl11:U ill111\1 LLCl :::"lh tJ LVI III Cl eJ fI f11'lvl L EJ 1 LLCl:::1 'U "tIw::: tJ1 A'U 
'U 

t fl11:Uf1f1 L fI 

1:u"l'Ii Lii L L L EJ :i1 f11'l. , 
L L L

1 L 1

"I think Ubon doesn't have a tourism image because they don't 
have enough advertise or promote. They should promote more to attract more 
tourists to come." N2, 5 2562 L1('t1

'U • 

20.41 'U.) 

"I think the tourists in Ubon it's quit a low profile. Try to do more 
advertise." N3, 1 2562 nm 11.45 'UJ 

'U • 

"I like the E-san lifestyle. I don't think many people are aware of 
the tourist attractions in Ubon." N6, 2 2562" , 
L1Cl1 15.46 'U.) 

"I don't think the tourism image is what it could be in Ubon. 
There are many great sights to see in the province but there needs to be more public 
information available to tourists in the Airport, bus and train station and more 
information online." N9, 28 :um1fl:U 2562 L1Cl1 

'U 

19.46 'UJ 

"I think Ubon is a relaxing place. It is not a lot of foreign tourists 
but It's nice for sightseeing around. So I think the current tourism image is not well-
known enough for foreigners." N10, 26 :um1fl:U 2562 
L1('t1 11.06 'UJ 

'Uf11'l LL (Qualifying & 
Am plifying Determinants) 1 (Location) fl11:UU('teJfI.nmL('t:::fl11:U 

(Safety & Security) fl11:UA:ufi1 (Value) (Awareness/ Imaoe)
• 'U ::, 

'V'Iu';hu'l::: L 'VIP11 'VItJ LU'UU'l::: 'U L

U'l:::L'VI I'll'VItJ, 2558) L 1'U, 
b f1 ij m L'Ii'U 

" 'U , 
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mVl11 LtJw'l'U • 
12,liiL 'U 1:::w:i1-1 fi11'VieJ-1 L• 

LtJ'U L'Vl11:::'I1n'VieJ-1L 1 LYieJ'U n 
\J It 'U 'U 

LL 'lIlm eJ fi1".i'VieJ-1L L
'U 

fi'-11a.] L nlJ1 n'VleJ fi'-11a.] LtJ'U Lii
•• 'U 

'U 'U 

5 'VI-j'VlfJ1fi".i 

(Core Resources & Attractors) (Supporting 
Factors & Resources) (Destination Policy, 
Planning & Development) (Destination Management) 

(Qualifying & Amplifying Determinants) J'U 

(Core Resources & Attractors) 
'U 

(Market Ties) L -U1lJ1L 'U 
'U 

£J1L L n'VieJ-1 b Vlru 
• " w 

RL 1 LLt:J'U1 tiL LL . 
vim L LL L

fllJr11 flU fi1".i'VieJ"l L L 1 n L'VI I'll'VIEJ LtJ'U tI".i:::L" . . 
'U fi1".ilJ1'VieJ"l b fiL 1'UtI".i:::L'VI I'll'VI m1lJ 

1 'Um".ilJ1'Vim b tJ'ULiieJ"l'Vi€J"lL. . 

1'UlJlJlJeJ-1'lJeJ"l'l1n'VieJ.:j L Lbl'ifi LtJ'U LiieJ"ltl n'VieJ.:j L. " 
1tXrl1LL ., 1 

It 'U 'U 'U I 

tJ'U fl'ULeJ-1 1'Ufi1".i'VieJ.:jL 1 • 
1 1'UlJlJlJeJ-1'lJeJ-1'11n'VieJ"l L fi1".i1

, • , , 
'VI-j'Vl ".illJlJ"l n1 (Marketing) 

m ".i L m flU n1".i'Vi eJ.:j b eJ'U1,"J
• 'U 

L 1
" 

., " 
lJ1n'U'U 

'lJm Ritchie & Crouch (2003: 60-77) 

'VI1-1n 1".i'Vi eJ-1b 'UlJlJlJm'lJeJ-1'11n'VieJ-:lL ?l1lJ1".it:ltJ1lJ1 

, . 
4.11) 
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€11m 'U L -:IV!')
" 

1 L &i1'U1'1#-:ld iilllltl'th::; r1 L

1 bb "ll-:l,)'U'VJ1-l 'U1I 11 11 €I"1"IJ €I-lUflvl €I "I L &i 
, " " 

61i"lii-li''UIll€l'U 4 G1l'U 

5.1 • 
5.2 
5.3 
5.4  

1tld  

5.1 fl1'lh.Ji'lm'3ftnti1 
b "!JB1m 'UlIlIlI€I-l"IJeJ-lUtlvlm b 

5 • 
5.1.1 (Core Resources & Attractors) 

OJ 

5.1.1.1 (Physiography & Climate) 
I. d I I Q,' t' QJ" 

bbVlifl-l'VIe:J-lL V b "!J'U e:J'VIV1'UbbVI-:I"!J11ll 

1'Utl Lu'U(;]'U L 1Vlq!"!J€I'U 1 tlL 'U bb
d '" d '''' d::1 d.. <'VI bu lll'VIe:J'VI t.J1 'U bL VI-:I"!J11ll.t1\l -'U1t.J e:JV1I1 tl'Vl b bu'U€I'VI ru 'Vl1"1 

1. 'U " , ,,"U 

iiJ11ll 1" " . 
LLifl::;ii€l1tl1f1 Vb bLifl::;iJ-l'Vl'U';hutlvie:J-:I b

VI'U1l111 'U'!ll-l rutl ifl1-l tlifl1"1 b t11f1111Vl'U1l 

111 tlvi11'lXG'l1111 ':itlvi1n\ltl':i':i1l !'i1-l e:JV1-lVlifl1 flVlifl1 VLLifl::;G'I::;\l11 m''I'U1 V 

LL!'ieJv1-:11 III 111 LL L L
" 

'IXL')1111vieJ-:I L b b

1 (Sightseeing) iJ-l Lb 

'" " 
5.1.1.2 (Culture & History) 

f11G'1'U1 'VlW li1t11':i1il1LU'U;i1I'i bLl;'1::; 

L'Ii'U f11 dje:J-l e:J'U"'':i1''!JB1ij ru9lG'ltl1'U bb 
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1VlVl'Ue.J,:)'U1 

"llmJ 1 tJb , , 
LVl tJ1 bbvi"l-Ob b

" 
Vll:1 b 'U ')"IVl1Vl ';i1 e.J "I b tJ11tJ tJ:w "!IlJ b b U'U1Vl "" ,

,n tJ m1uIi1n 

5.1.1.3 (Mix of Activities) , 
1 b'll'U 

m)-ne.J'U';11 m)bbn::::Cll:1mVitJ'U1'U1'Ub-iJ1'n';i)'I:!l'1 m';i 

1V11'n';i:::: 9 1Vl m)1tJ"ll:wvl"lVle.Jn1ifthVl"l'U1'Vl1lJ , 
a1'U 1 Vlru v b 'U')"IVl1 L'n';i1::::Unvle.J"IL, 

e.Je.J'U b n b

1 mtJ1'U')"IVl1VlL'll'U 

h"lLb):W buW11'U iii"lvl11,xunvlmb
" " 

vle.J"I b Vl 

5.1.1.4 fl11lJli1:w-w'U5'Vl1"Im)Vl1fl1Vl (Market Ties) 

'\i, " 

i 
(Community) 1i1"1C1))1"l .,I \J \l 

bf1Vlm'jue.Jnl'le.J 1 1,x:W1 L n"'UlJ1 

b flf 1-aL e.J"I b b b 1 U nvle.J"I L tJ1 

1VlqJ LLl'liJ bvJe.J'U 

"II"lVll:1n ., e.J bvJe.JlJ1 Lg tJ:W fl'U -W'U5LL
'I I 'U 'I 

bvJ e.J"I b tJ1 "I dje.Junvle.J"I b 1 tJlJ "I VI 1Vl Lu'U1n #i 
1 1

1'U , 
5.1.2 (Supporting Factors & Resources) 

5.1.2.1 1fl'j "I 'U (Infrastructure) ,)"I 1"!1i51ij L . 
iJ El1mf'l)1lJii"l 1 

L'll'U h"l'ntJ1U1ifl 'j:iuu1vlrh bLifl:i 
" 

m'j1 I.uW11'U LVltJunvle.J"I b 1Vlru 1'U'<il"lVl1Vle.JUifl';i1"lli51ij., , 
nClU1tJ 1 1 

1VlqJ L -auim'jCl1 L"Ii'U 

'l(l1vl 'jm'll1 1 
5.1.2.2 m'l L -iJ1ii"l (Accessibility) fI1'jL 1 1) 

'I 
2) .,I \I 'I 

(1) m';iL 'nul1unvle.J"I Vlru , " 
4 a1tJ 

http:Vl1Vle.JU
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c:.. c:jcJ G.I IV :; I .er. I 

fi'l1'U'W lJ b '11 b'Vl'WlJVil'W fll1'Vl 1 fl'Vl'l mfi'll"l tJl'W G'l111tlJfllJ bL":l'Vll m fl 11"1 tJl'W", ,  
lileJ'W bij bb,,:::ij Vi "1 tJL eJ'U" 11"115 Tlhh tlJeJ1'W llil tJ 1-HL1 "1U'WlJl ti , 
1 'WeJ fl '11 tJ1'u'Wu'WhJ LL L 1'W,th L m L'tI'W 

L 1 L 1Vi fi'l1 , , 
b G'l:l1il1fl LL":l11IilL L Viflil'W 

mtJ1 ViLfteJ f1t
(2) t 'W,h'W'llm fl'llL 1 

l1iltJ1-HL1"Tt.h::lJltlJ 1 
'U 

Vl'l1VI 

1 Viqj 'tIl1m 1 L

lJ1flWi'l fl'l1 L1,,11'W L L L

1flG'1tl'W'Vill t -HL1G'111

5.1.2.3 f11 (Facilitating Resources) fi'l1e)1'W1tJ 

1) 2) 'U1i r:J'U 3) 

'11 f1 a1'W1

tlG'leJlil.r1tJ L VilJl:lG1lJ LLG'l::: 

'U1i L 1tl L 'W'Utl::: tl'Ufll'WlViaJ 1 1 
1 L tJlJ LV B'W1'W Vi11il L u'W)if 'W a1'W el 'W 'U G11il Vii tJ BG11 'W G1 151 tlJ:l LLG'l::: fl 1 B tlti , 

llil tJ,rflvieJ>1 L 81 'ljl1 'iiI a1'W 1 Vi qj Lu'W,rnvi L tJ1 bfl';8 rum U.i11 B'U1tl bci'W 

e.JeJ'WfllG'11tJ 

5.1.2.4 (Hospitality) 
b-rr1:IJib 1 1 1'1 bu'Wtl'W beJ>1 , 'U 

b elfltJlf11tJ&i 1 VirilLL 'W:::Ul "tl1tJL

1 b f1 G'l'W1'1 LbG'l::: 1

1 ., 
'U ti I \I \I 

Vifl'l':i)ifB'Wi''U "tl1tJLViaeJ bL'W::Ul 1 vi'll

LbG'l::eJtJ'lfl LLG'l:::1iL1m1 b
• v 

5.1.3 \1a,u18·:nvlEl1 LLa:aiAl'W1 (Destination Policy, 
Planning & Development) 

5.1.3.1 fl'll'WAI'Wi (Development) Viru 

v v" 1: 

il eJVi1 'VlfllUfll L L
" 

L b u'Wa LL Vici >1 L LL"::'Vl'l >111'lJ'W1 Li':i':ilJ 

ViG'l1tlLL 1 b L'VlI"I , " 
lliltJ 1,,'l1LLG'l:lBB'W1mJ L tVlL b,,", " 

>1"111 1 LLG'l:lG'l1:1J'l':im1>1 b MeJ mow 

http:tlG'leJlil.r1
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fld'li'flvlel{l b G'l1'UL

V11V11tJ , 
vi'1iivf1'),)3.lL L"Ii'U L VlI3.1V1'SYltJlf1')

" 
L"Ii'U b1ru 

1iij , 'U 'U 

€iL1'Uvi b 1 b
" 

L 10&'b 'Uf11 ,)vltJ {I b LU'Ub
" 

5.1.4 (Destination Management) 
5.1.4.1 f11';iVlall'l (Marketing) Vla-1v1el-1L
", ,
Q.I II CI oC:Io II Q cv 

tJ -113.13.11 fl3.l1 tJ VI-1 bb VI a -1 VI tJ-1 bVI tJ1 VII {I ti'l'l3.l"ll1 IJl LLa::: LL VI a {I VltJ-1 LVltJ1V11-11 LLa::: 

'lb l'!i VII nLLc;l L-H''Ii'flv1el-1 L. " 
cJl'U"litJ-1V11-1c;lI-1 lmlLLa::: LVlq! 

Ii'l fl{ll1i3.l1flYltJ v11L-H'L<Ul{;-1
'U "'U I 

<UtJ3.la tJtJ Ll'ltJ Li?I'UtlLiftJVll"IJel{lLLVIa -1v1el-1 L LLa::: 
" " "I 

15f11WU1{;{IL Ii'l U 
1 " " 

bYl'lI:::f11')'UtJflc;ltJ (Word of Mouth) 
" 'IJ , 

1.4 (Market Ties) 
I I I tI 

«=!let (LII CI.:::to ct 
eltJl flVltJ{I L Vim L Yl3.l3.1 1fl"IJ'U 

'IJ 

5.1.4.2 (Quality of Service/ Experience) , 
'Ii'flv1el{l b L<U13.11 L £)1 fl-1-;ij{IV11I'ltJ'U a,)1 "lltilii G'l1'UL VIlli fll'l113.1Yi -1YltJLv 

, u " 

11 fitJiil'l113.1LU'Utlt!LtJ{I ii1'l113.1 L u'UillJl'l tv LLa::: 

U'l:::Vl'U 1 li-1 LLl!';i1v:::iiuqJVllL L<U'IL-<ulaJl'!,)-1tl'U 

1UU1{1 fll')"li1 tJ L BB tJ fll 

bL 

5.1.5 (Qualifying & Amplifying 
Determinants) 

5.1.5.1 (Location) 
, 'IJ , 

Vl:::l'U B B fl"IJ B-1mI'll'! :::1'Uel Bfl Ltl tJ-1 bVlU B"llB{IU 'l::: bVI PI tl'U i?lltil 'l ru 'Gt11.191 tJ 'lh:::"II1"11'U ... 
Lba:::tl3.lxt"IJ1U'l:::"II1'Gtlll91tJ 

b 1Vlru Yl'U11'1i'flvlB{I L tJUa1t1V11-1 f11 ,)v1 B-1 L m u , 

viBlufiB U'U LVI PllVIti L 1Ub

fl-1-;ij{lVlll'l LLa:::U'l:::L VI PI 19l{l t!'U'Ii'm1B-1 b tJ1"1111 1VltY 

1 tJVll-1 LfitJ ii b VitJ-1 
, , ' 

LLrl'li'flv1B-1 LVi tl1 "II 11 G'f11JtJBtI Vi Vll{1LI'l tJ'lmj'i?llUfl-1U'):::LVI Lfi tJ{I fiB 
... 

5.1.5.2 (Safety & Security) 
G'f1'UL L U'U, , , 

http:fitJiil'l113.1L
http:113.13.11
http:1a1~tJ11'Ul'U3.ll
http:vi'1iivf1'),)3.lL
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Cl laJ iiI,Vl(91 I, blJl'ULB1-rIJlI,B1 b mClU L

nvlB{l L 11ilaJ1 
\J "U '" \I 

B1P1fJB £11 1 LL'U:;'t.i1 'U::;LL'U1'Vl1{l 'li1m vh1

5.1.5.3 fl11aJf'1aJf11 (Value) (Value for.. , 
Money) 

ll.ia{laJ1 n L fJ1 blJl fJ nL". . 
1 'Vlf'1l Vl n1 aJ1v1B{lL"1:1 • 

blJlfJll.i(lnLB1-rlJlbB1bmClu1 flu11nvlB{l L

5.1.5.4 (Awareness/ Image) 
b lui. b CJ1LU B{lVl"'n"ll L'Vlf'1 {lVl11J1 

nvlB{l L L {l flU 
• '\J '\J 

nvlB{l b b 1Vln I "1:1 • • 

.fl1Yl'" lui.'Ii bUB{lvlB.:J L b L f1B'Ui1.:J ClU(;'\.:J U ll.i • 
1'U11Cl 1

• '\J 

U1 nYlBvi11 U'UbUB.:JvlB.:Jb nvlB.:J L nwcr.:J 

b nvlB.:J b ,b'UtVln L, 'U 

£11.:J1 L G'l1'U1Vlru 1.. " 
" fl11aJiitl111il 

'\J I 'U 'U 

m L • 
1il1 n m n11nvl B.:J b b

• '\J '\J 

1 'll (;'\U1Cl ;ij,:j 

laJi.'liLi'lB.:Jvlm L 11J1 1Vlq! 

1 (91 rlL ClaJ fl'U-l n L mBU fl-r1 1il1m!'U;ij,:j1'll L fJ1 (911aJ LL Vl" ,:jvlB,:j L
• '\J 

LLVl"{lvlB,:j L bUB,:j 1 
'\J 

b 'UbUB.:J " 
bi1 b B{l1il1 n L U'Ufl1 eJ,:jn mJ (;'\ 

fl'U1 cJ,:jii'iJBCl 'U B n 1il1 ndm nunvlB,:j b
"I " 

b(;'\'UB LL BCJ1 1 fi1il B,:j b Cl1 aJ1 1 BaJ G1 

b L• "I '\J 

2 Bt!1.:Jhn(911aJ 

L L 'U 
'\J •• 

'Vlf'1l'VlCliif111 1 b
'\J , • 

L'Ii'Ufl'U b unvlB,:j L , " 

http:LL'U:;'t.i1
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hiih:l'U\wn CJ1\P1 ., L u'Uil(?l') 1 
.:S v VQ.J d ,dd &::\ Q.J '" IV v..:::ll 

L'VW'U ., milUfl')1 

L ';] 1 nil -:ij 1 'U1 'U L CJ1U'U 'VI "1 CJ L CJ1191 il1'U nvl L CJ1 L n \PI fl1111'lh ';] LL" 

5.2  
';]1 n fl1,)G1,)'\.JC.J "fl1,)1 CJ 'I"l U11 fl1111G11111 ') (11'U fl1 ,)bL fl1,)vI m L CJ1'lJ \PI, 

flU",)1'!151'U 1 'U1I1I:I.J L ilU 1 5 U';] CJ'VI anG11:I.J 1')(1'111111, , 

5.2.1 (Core Resources & Attractors) 
" 

fl11:I.JG11111')(11 'Ufl1,)LL fl1,)vleJ\I b t L, , 

" 
(Market Ties) bvlTtY'U 1off!.1mbU'U'):::CJ:::L

J cd V 1.=1 " f &:::I,,Q ,JII.... cv deJ d Sf.., 
CJ11'U1'U'lJ'U b'U€l\I"il1 n'Un'VIeJ \I b'VI CJ1 '!I 11(?l1 \I '!I1 (?l:I.J fl'U'VI')"iln L'I"leJ'U 'VI')ilfl')ilUfl,)1'V1'U 

" 
Crouch (2007) (Market Ties), 

LU'UU Iil fl11:I.J bb 'U1L :::iia'VI5'1"l" 191 €I fl11:I.JG11:I.J1 ')(11'U fl1,)bL "ll\loU'U

" ,
b flU \PI eJU",)1'!151il EJ\llliiinlil , 

bU'Unlilm,):l.Je.JG1:I.JC.JG11'U1 'Ubilfl\l 1:I.J1 \I b eiJ1:I.J 1 
'U 

vlmb bU'U '):::CJ:::L fl1TIin Iil m'):I.J 1911 \I ., 

bYiil?l1:I.J b b"ll'U n"ilm'):I.J C.J1il mfiCJ nlilm'):I.J" 
fl1,)vlil\l b :a \I19U'U5,),):I.J bU'UIIl'U 

5.2.2 (Supporting Factors & Resources) 
1G1 iitl111il eleJ'Uuil:I.Jclil:I.J(?l'U iifl11:I.JLU'U19U'U5,),):l.JBG11'U , 

vi11 h bbn,rnvlil\lb 'VIa\l"il1 beiJ1:1.J1v1eJ\lb

iJ\I L fl1')1-Hn1,)l'1il'U-ru (Hospitality) b
,J aI IV I d d dv cv .:::i i.I 4V 

'VIm:I.J1b 1IIl\lG1ilVlfl"il\lfl1,)l,;]CJ Barbe, Triay & 
Haufele (2016) EJ fl1')t -Hfl1,)lIlil'U-rU bL"::: fll1:I.J b bU'U "il\PI , 

Dragicevic et al. (2012) 
1 beiJ1:I.J1v1il\l L t Vojvodina '\.J,):::L'VII'! 

'" bllll€l')LUCJ 

5.2.3 (Destination Policy, Planning & 
.. Development) fi\l fl1,)'\.J')::: fl11'!11 bU'U bilil\lvlil\l b bilfl \I') il\l bU'U 

4 dell I .cd ..:::. I 1 <it I I  <II 

b:I.Jil\l'VI:I.J bb'VI"\I'VIil\l b'VItJl'V11\15,),):I.J'!I1 (?l'VI" 1CJLb'VI \I Lb(?l iltJ1\1 ')n(?l1:I.J 9U'U 1

Dragicevic et at (2012) 
'UL tJU1 CJ 'lJ €I \I bL \I vi b El1 n1,)11 \I LLe.J'U bb"::: n1 9U 'U 1 U'U El 'lJ il \I fl11:I.J?l1:I.J 1 ') (1, 

http:iifl11:I.JL
http:fl11:I.JG11:I.J1
http:fl1')lIlil'U-ru~mJ~'U'J1nfl1')m~:I.J1
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1'Ufl1'Hb-U-:J-U'U'V11-:Jfl1'lv1€J-:J Vojvodina UEJ 

'1 L"II'U 'VIci'l'Vl€J'l 

L
'U 

G'l1lJ1'lmm-ruirfl'Vl€J-:J L EJ1 bLl:l::; G'l1lJ 1'l tl Vl €JUG'l'U €J'l f)1 1lJ 1'1€J'l fl1'l"ll€J'lir fl'Vl €J'l L

'lJ€J'lir fl'Vl€J'l b EJ1"1111 lJ€J'l €JUl:l11"115"Uf)1'lijf11'l, ,. 
th::;"111 "'lJ Yr'U 6 1 b L tl'Uf11'1!t1eJ'lfl f1 '1!t1Vlmll'V'l1::;

'U 'U"I 

'VI1'l €I €I 'U1mJ LLl:lt€J€JvJ1l:l U L €Jl VlG'l1lJ1'ltlPifl'l!t1 LLl:lt'l..htfl€JU Vla'Uh11'l EJ, 
U(;l1EJ'VI1'l fl1'lv1€J'l L i:i G'l1lJ1 'l Vll:l€J 191 LL(;l t•  
G'l'UflG'l'U1'U1UIi'Ufl1'lv1€J-:JL  , 'U 'U 

5.2.4 (Destination Management) 
L L 'iA-:J VI L'li'U EJ 

f11'lVl(;l1V1 (Marketing) fl1'lU'lt"ll1 €l€l€JvJ1(;lU bb(;lt €J€J'U ll:lU b 1fl 

b btJ1'V1lJ1 EJ'VIilfl 'l1lJri'l , 'U 'U 

EJ mi''U bb(;l L li'u EJ 
'U 

Dragicevic et al. (2012) LL'VIci'l'Vlfl'lL bU'U 

,VI f)1'll'1fl'l t VI b tl'U'l::;UUl.J1 b 'ltl 

'V11'lfl1'lbL-U'l-u'U'lJ€J'l fl1'l'Vlfl-:J b t 

5.2.5 (Qualifying & Amplifying 
Determinants) irfl'Vl€J-:J b b'VIP11 'VIEJ btl 'UU':i::;b PllJ , 
(Value of Money) t 'Ufl1'llJ1'Vl€l'l (fl1':i'Vl€J'l b 'VIEJ, 2558) 

b"tJ1lJ 1'Vlfl'lb bbl:ltiil'l11lJ , 'U , 

Vl(;l€J VI f11 ':i'Vl€J'l b EJ1 i:i 'l b t VI €JUl:l'l1"1l151ih'J' fl 'Vl€J'l b El-:J-la fl 
• 'U 

U(;lflVl.t1EJbb(;lt-laf1aU1 EJ fl €l1 EJ f11':if111l.J'li1EJb
'U 'U 'U 

'Yh1Vfirf1'Vlfl'l b iif111lJG'l'lJl'Ufl1'l'Vl€J-:Jb'U , 

Dragicevic et al. 
(2012) EJ Vojvodina t 'VIP1 L"Il€JiL EJ 

I J CII '" '" c.cv .,J I I 
Vll:lflVlfl1'l'VI€J'lL'VIEJl Barbe, Triay & Haufele (2016) 
fl1 fl1mU'UU'ltL 13.1 bn191 b fl1'lrueJ'UVl'l1 EJlVl '11'Uf11'l'Vl€J'l L m 

Crouch (2007) (Safety & Security) 
(Value) L '1..111 

bb-U 'l-u'U
v v 1 

-n'lih'J'n'Vlm b Vlf111l.Jf1Vlb • 
tVfirfl'Vl€l'lL

'V11'l f11 ':iv1€J'l b EJ1l b L L tl'U EJl 
CI.I I d II I.J J d .J v! " 

'Ufl'VIfl'l b'VIEJ1 L'lJ1lJ1'V1€J'l L'VIEJ1lJ1f1'lJ'ULL(;l:;L

Tanja et al. (2011) 

http:U(;lflVl.t1
http:tl'U'l::;UUl.J1
http:LL~'U~Vl'VIl.J1
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LL -U-1<v'U1 'U 1 W'" fl'\;W'Vll-1 f11 1v1eJ -1 L tl1L \1 L mJl fl tJ-1 1 'I.h
" 

mwafl,\;W'Vll-1fl11v1m L L'VlI"IG't1"Limiitl1'U1'l"1I'lfll1v1eJ-1 L \1L fl L
'U 

L

Elil-:J 'illfl fl11Lb-U-:J<V'U'Vl1-1 fl1'jvleJ-:J L m leJ 

(Destination Competitiveness & SustainabiUty) Ritchie & Crouch (2003: 60-77) 

1'U 'Ufl1'jLL-U-:J<V'U'Vll-1fl1'jvleJ-:J L , L , 
L hJLteJ L 'Ufl1'jLb-U-:J<V'U, 

b -:JL 11'l tI'iI 5 hH1, 
b flvlEl-1 L tl1"ll11 1-1"ll1 ihY1 tI , 'U 

L'Il'U (Market Ties) (Value) 
(Safety & Security) (Hospitality) LvllJ'U 5.1) 

cil-:J bL bbiK1'i1:;'U , 

w'U';h (Market Ties) b b b, 
fl il nl1 Eltl'1'U , v 

biJ'Ufl11v1 b m b fl1'j flbvi lJ'U 1

(Value) J'U L , " 
L mL'UU'j:; L 'Vl1"l1 nEl'UbbiK';I bW11:;'I..h:;b'Vl1"l1'Vl 1 fl1'j 1 sir" , 

1iilt1 I'l-1J'Ufl1'jvlEl-:J L ,tid1'U eJ'U bb 1u1'UVi l"I'Vll-:J 

tl1 I"h1sir1iil tI G'l 1 fl bL,,:;il m rlll'l"eJ I'l fll'jvl El -:J L tl1 l.'11V1-r'UU 'iI tI l'U "IJ El-1'U , 

(Safety & Security) bb":;fl1'j1 (Hospitality) J'UbiJ'U 

flvl El -:J b b fl , " 
1 1 b 8 h Ell'l.ntl bnl'l 

'I \J 'U ; 

'illflfl1 'jilL £111 fleJl;(tI Elci bL 'U 'U .. 

1'U'j:;V!';h-1fl1'j L
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.!'1 .,..1... "I II 
WLflafl11:lJft1:lJ1'lClL'Un1'iLL'!i.:l'ti'U'VI1.:1n1'il'iB.uvieJ1 L'III 

'l''" ...LLa::n1'l<WRJ'U1BEi1.:1j.:lii'U (Destination 'Un'VIB.:IL'VIeJ1  

Competitiveness & Sustainability) Ritchie &  "1111 fi1.:1"111R:lJ1 

Crouch (2003: 60-77) \1B.:ILvieJ1L'Ui.:l'lll1fl .. 
i.!ua'a1"111i1'U  

1) 'VIi'OWeJ1n'iLLa::a.:lfl.:lflfl'lllin (Core Resources &  .. 
Attractors) 

1. 1) G1f11VtQi'lth::::L'Vlfl1LL€l:::.lJi'len mfl1 (Physiography & 
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Sex L'V'IPl ................................................................................................................................................ .  

Status Git:l1'W.fl1'V'1....................................................................................................................................  

t· f' t . <Dura Ion 0 In ervlew ":i::lfJ:t:b1li'11'V1 ."!1Gi:IJfl1'1!1ru ................................................................................. .  

Part 2 Tourism in Ubon Ratchathani information 
ft1'W;l 2 iivllft'VI1·m1'.ivia{lL;lfl1 L'Wlij{l'M1f1aUft'.i1'U61il" . 

1) Core Resources &Attractors 
1.1) What is the purpose of your visit to Ubon Ratchathani? Why? 

n1":i:IJ1 1":i vl11:IJ , " 

1.3) Do you have any relatives or friends who live in Ubon Ratchathani? 
b 'WeJ'Uli'I":i1"!1B1i1Vi1Elbi 

1: 'II 'IJ 1 

1.4) How many times have you been to Ubon Ratchathani? 
, .., 

QJ QJ o:::IVaQ.l' 

• 
• •••••••• 4 •••••••••• U ••••••••••••• • •••• ••• •• •••••••••• ••••••••••• •••••••••••••••••••••••••••••••••••••••••• ••••••••••••••••••••••••••• 

•••••••••••• o. 00' 00 ••••••••••• 0 ••••• 0 ••••••••• '0_ oo •• o •••••••••••• ••••••••••• ••••• eo •• o •••••••• • ••• e ••• o •••••• 00.0 ••••••••••••••••••• ••••••• ••••••••••••••••• 
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1.5) How Long wiLL you pLan to stay in Ubon Ratchathani? 
1" , 

1.6) Which season do you like to come to Ubon Ratchathani? Why? flru 

1VI'U v111lJ 

1.7) What tourist attractions or places would you like to see in Ubon 
. . d. d di dRatchathanl dUring your stay? Why do you want to go there? (;1(l1'U'VI'VImb'VItnVl';W(;1t;)1'U'VI 

1" , 

1.8) What activities do prefer to do whiLe you are staying in Ubon 
Ratchathani? (Such as activities, travel, food) Explain 

(b'li'U 6"J " , I 

1.10) What is the highlight of coming to Ubon Ratchathani? PLease give 

me more explanation. €J:::

2) Supporting Factors &Resources U;);}Vfl1imt'tf'IJLLa:::'VI;YUJ10, 

2.1) How did you traveL to Ubon Ratchathani? , , 

00 •••••••••••••••••••••• 0 •••• '0 ••• 0 •••••••••••••• •••••••••• a.a ••••••••• O. ••••••••••••••••••• 

•••• •••• o ••••••••••• ••••••••••••• * ••••••••••• 00 •••••••••••• 0 ••••••••••••••••••••• eo •••••••••••• 0 ••••••••••••••• * •••••••••• .................................... .  

2.2) How did you travel to tourists attraction in Ubon Ratchathani? 
bbVlGl4vi€J4b, , 

••••••••••••••••••••••••••••••••••••••••••••••••••• , ••••••••••••••••• •••••• •• """'" 0 ••••••••••••• •••••••••••• 0 ••••••••••••••••• 

••••• •••••••••••• • o •••••••••••••••• ••••••••••••••••••••••••• , ••••••••••• 00 •• 00 •• 0 •••••••••••• 0 ...................... 0 •••••••• 00 ••••••••••••••••••••• ••••••••  

2.3) What do you think about infrastructure services (such as 
transportation services, restaurants, post offices, fuel stations, shops, souvenir shops 
and toiLet) in Ubon Ratchathani province? , 



i 

105 
•  

(b'li'U 11'U€l1'1t11':i vI'Vilf11':ihh'ttrlltj ?/fl1'UJl3J'U 11'UF1111'U'Ultl'UrNvI':i:::fin 

, 

2.4) What infrastructure seNices do you have to use? How do you feeL? 
1 1':i

1I d.I II 'U 

2.5) Where is your preferable accommodation? Why do you choose 
there? vh, " , 

2.6) What are your additional options forced you seLect a pLace to stay 
(such as restaurant, fitness center, swimming pool, sauna, etc.)? Explain 

(b'li'U 11'UB1'1t11'l ?/'l:::11tl Jl"111TUl "1 WI ) 
" " 

tJ5Ultl 

" 

2.7) What are your favorite pLaces for reLaxing in Ubon Ratchathani? 
(such as restaurants, nightlife, night market, park, shopping places) why? 

(b'li'U 11'UtJ1'1t11':i • 
?/1'U?/11l1'lru::: bb v111:u 

......... .•••... ........•..••...•.•••••.••. •••....•••......•..•.•... •••.••••..••..••••....••........•• .•.•.•.•.••••••.•.••.•••...• 

••••• ••••• 00 ••••••••••••••••• eo ............ " ••• ,. ••••••••••••••••• o •• •••••••••• ,. •• 0 ............ 0 ••••••• eo.o ••••••••••• 0.' ........................................ '0'  

2.8) How do you feel about the hospitality or welcoming of local 
peopLe to foreign tourists in Ubon Ratchathani? , " 

t t vlm'1l11vll"'1l1m , 
............ , ••••••••••••••••••••••••••••••• 0 •••••••••••••• o •••••••••••• •••••••••••• ••••••••••••••••••••••••••••• 0 •••• • •• o • •••••• ••••  

..  •••••••••••••• •••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 0 ••••••••••••••••••••••  

2.9) Are the Local people Willing to help or give information to foreign 
tourist? How? t 1,j 

.. " 
• ...............................................* ................... ....................... .................... •• ....... ••• •• , ••••  

.....................................................................................................................................................................  
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2.10) What is your opinion about the local peopLe in Ubon Ratchthani? 

Why? 1 '\Ii11lJ 

3) Destination Policy, PLanning & DeveLopment 

3.1) Could Ubon Ratchathani province improve better tourism? In what 

way? 1 1lJ 

3.2) What would you prefer to develop or allocate to attractive more 

foreigners in Ubon Ratchathani? Why? 

L 1 '\111bJ• 

4) Destination Management 

4.1) How did you find out about the tourist attractions in Ubon 

Ratchatani? Could you get enough information? Please explain. 

vleJ>1L 1 flru 1lJ 1 . 

4.2) How do you communication to local people in Ubon Ratchathani? 

1'UVleJ>1vfl 11. , 

4.3) CouLd locaL peopLe communicate well in English? How? 

11 

r 
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.' "  

4.4) Have you ever asked some help with local people? What is it? 

flWLflCJ'llflfl111J'lf1VbVlamn flfll.l1 hi , 

4.5) If you have a chance, do you prefer to come back to Ubon 

Ratchathani aoain? Why? hi vi111J 
'l " , 

4.6) Would you invite to someone to visit Ubon Ratchathani province? 

Why? :atyfl'U1J1 'Yh11J 

5) Qualifying & Amplifying Determinants 

5.1) How long does it take you to travel to tourist attractions in Ubon 

Ratchathani? Does it take short or long time? 11'U 

fl'U",'n'lJ51i1'toli'L1m'U1'UL'1111111oOL , 

5.2) Do you think that the distance and travelling time between the 

city to other tourist destinations in Ubon Ratchathani is appropriate? Explain 

bL'" Ld"'1 1 'ULil 1 i>'1 b 11 fl111J 

L fl6'U1CJ 

• •••••••••••••••••••••••••••••••••••••••••••••••••••••• ••• •••••• • ••••••••••••••••••••••••••••••••••••••••• 

5.3) Do you have plans to go to a nearby province or country? Why? 

1 vi11aJ 

•••••••••••••• ................. 0 •••• eo •••• eo.o .0. eo •••••••••• 0 •• 0 •••••••••• 0 •••••••••••• eo •••• o •• ••••••••• o ••• 0 •••• 0 •••••••••••••••••• 0 •••••••••••••••••••• eo •••  

http:flfll.l1
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" 5.4) Where is your next destination? What is your plan there? 
, 

/' 
. 1 Vi'U 1':i 

y 

5.5) Have you ever forced unsafe or dangerous situation while you are 

in Ubon Ratchathani? Explain 

flrueJtJ'1'UeJU6'l':i1"l1l'nW1VilJ eJGmtJ 
• '\J • 

5.6) Do you feel safe while you are traveling in Ubon Ratchathani? Tell 

Your experience. 1lJ'1 1'UeJU6'l':i1"l1tlTU 1 fn':iru 
.. 'U q, .. 

5.7) Do you think the cost of traveling in Ubon Ratchathani is 

reasonable? Why? 1 1:J vi11lJ 

5.8) How much you normally spend for a trip in Ubon Ratchathani, if 

you are happy to share that information? 

bbfl1Vi'U Vi1 U'IU'U"lJeJlJ6'l.J'U 
• '\J 

5.9) What is the first impression that you could not forget about Ubon 
Ratchathani? fl11lJU':i:::-v1U1 1':i 

5.10) Where is the most impressive tourist attraction in Ubon 

Ratchathani? Why? vi11lJ 
• , '\J 
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/  

5.11) What do you think about the lifestyle of people in Llbon 

Ratchathani? Is it fit to yours? lJ'ULVllJ1:::n'UflnJ 
\J q " 

5.12) What do you think of the current tourism image in the Ubon 

Ratchathani province? Explain f)1)vie:l-1 

... 

..  
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q v .! 
, 

YUill. 2553-2558 
1'111'1161(;Ji 611'lI11'!11.tl11:;1e)>1flt:)1:; 

'W.I'1. 2558 - 2560 

0:::0 .::::It II::li v Q.I .q 

OJ .f' , 
'W'Um1'U.tl1I'1'W'U 

'W.I'1. 2560 2562 

, 
o 1::\ 0 Q.J IV c::.I 

, 

'W.I'1. 2562 -U':il':ilu'U, 

o I IV ..... d 

bb€l61b"llVi fl1t1 

09-4554-4884, 
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